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GOALS FOR TODAY

1. Reach more customers on the World’s
dominant online platform

2. Broaden your digital footprint for FREE

3. Engage & convert users with
compelling content



WE WILL COVER:

. Evolution of Online Travel

. FOUR Free Tactics for Destinations
. FOUR Free Tactics for Businesses
mpact & Results

. Questions
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® Resources & References



Google Opportunities

Enhance Your Presence on Google for FREE

SLIDES FROM TODAY:

https:.//MilesPartnership.Gallery/GoogleSD

January 19t 2019



Other White Papers, Research, Blogs

www.MilesPartnership.com



EVOLUTION OF
ONLINE TRAVEL



129,590,200

That's the number of Google searches
that will be made during my presentation



Search
Engine
Results Pages
(SERPs)



Mobile
Search

Top Sights
&
Knowledge
Panel



Quick
ANnswers

Featured
Snippets



INTELLIGENT ASSISTANTS












400/ won't result in an
0 external click.

There's a significant shift going on
IN organic website traffic in travel
and hospitality.



Opportunity to
expand reach
of content
beyond owned

channels with
measurable
results

Website and
Owned Channels

SD Tourism

website

Google

TripAdvisor

etc...

Facebook

AirBnB



Google is working with Destinations & their
Industry partners to improve the accuracy
& completeness of content across their
travel products



Destinations

GOOGLE DMO PARTNERSHIP PROGRAM

A set of free tools to enhance the presence of Destinations
& tourism businesses across Google's platforms & channels




Google DMO

Partnership:
13 Free tools

Destinations can use
to make the most of
their visibility within
Google’s products.
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5 Services that
help DMOs
understand,
optimize and
measure their
exposure within
Google’s
platforms and
create new
value for industry
partners.




More
Information:

Application
Form for
Program

Training
Webinars and
Video on
Program

Updates on
Program

www.MilesPartnership.com/GoogleDMOProgram



GOOGLE OPPORTUNITIES
FOUR FREE Tactics for Destinations



Check Key Locations on Google
Flag Problematic Content



Sometimes what
we find is scary.

This was the
cover photo for
a hotel in
Florida.



And sometimes
it’s just weird.

This Emu Farm
was part of the
Images for the
Branson
Convention
Center





















Upload high quality images & media*
to critical locations in Maps.

*make sure you have the necessary usage rights for this content















You can re-use,
capture &
upload images,
video, or 360
Imagery



Visual

Content

495,000+
Since August 15t 2018




Rogers

Arkansas

3,214,221
280,000+ per month




Street View



Proprietary + Confidential






STREET VIEW

720

total images

7,400,000+ |

views June 1 to Dec. 12018 ¥4
Gigabytes of data

30+

Hours of captured

footage






Immaculate Conception Cathedral :

5@ Ravneet Deo

Street View - Oct 2018




360 “stills” and virtual tours
(connected 360s) are a great way to
engage visitors & locals

You can add your RTO logo to the
bottom of the “sphere”



GOOGLE
PROGRAM
CONTENT

AUDIENCE

~350 IMAGES,
GOOGLE STREET VIEW
POSTS ON GOOGLE

EXAMPLE: GOOGLE PROGRAM DMO

20,500,000

Estimated annual views across Google
(based on views measured Nov. 2017 to Nov. 2018)



EXAMPLE: DESTINATION WEBSITE

6,000,000+

Estimated website page views
(based on pageviews Year to November 2018)




Use Google Posts for your Destination



=  ALL  IMAGES $: | Signin

Google

Many people are searching
for destinations on Google



Posts on Google allows
you to showcase relevant
content to these people
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Travel Vlog Concerts Top Lists



Wanaka, New Zealand




Top Attractions Openings Top Ski Runs



Posting is quick and easy!

= Create a post

1,507 3.5M

TOTAL POSTS TOTAL VIEWS

.B Publish .BGGgIe
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Here is a post on Google!

Can't get metrics, try again later

{ 1 |ys ago




Posts on Google Resources:
Webinar, Best Practices

www.MilesPartnership.com/GooglePosts




Empower Your Industry to use Google My
Business
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Heavenly Mountain Resort
4.3 Jedcdododk (1,646)

OVERVIEW PRICES

Google My Business Listing:
| The Knowledge Panel.

Sprawling Lake Tahoe resort offering skiing,
snowboarding & biking as well as lodging &
ealeries,

o 3860 Saddle Rd, South Lake
Tahoe, CA 96150

ntain RASHFTaY

Located in: The Shops at Heavenly Village
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Photos

Description Times
Info

Reviews
Posts

Social Icons



Your Businesses’ information is
managed & presented across
from your



HOTELS RESTAURANTS ATTRACTIONS MUSEUMS PARKS



SEARCH TRAVEL GUIDES TRIPS APP MAPS

HOTELS RESTAURANTS ATTRACTIONS MUSEUMS PARKS



Consumer
Perception of
Your

Destination

SEARCH TRAVEL GUIDES TRIPS APP MAPS

HOTELS RESTAURANTS ATTRACTIONS MUSEUMS PARKS



Top Sights &
Business
Listings in
Google Maps






From our work in dozens of destinations
many businesses are not verified &/or
missing critical information

>50%

businesses are missing
important information.



Not Verified
[ 1]









Not Verified



Not Verified












e 2 x Online Webinars for Industry

Partners
Workshops,
Webinars & e 2 XxIn-Person Workshops for Industry
Training on Google Partners

My Business « 1 x Detailed In-Person Training

Sessions for Lake Wanaka Staff
Empower Your Industry






GMB
Completeness

Results Audit

Verified Listings +60

Website Listed +34

Phone Number

Listed 46

Hours Listed

*Excluding accommodation

+81

85%

89%

95%

85%



Consumers
are

More likely t>
interact with
listings
featuring
compelling
photography



Industry Feedback

95%
Extremely Valuable or
Valuable



GOOGLE OPPORTUNITIES
FOUR FREE Tactics for Businesses



Access your Google My Business Listing &
Check Critical Information















Add Quality, Timely Images



Listings with quality
photos/360s

generate 2X the
engagement.

Photos



NO

ENGAGING
IMAGES

Add high quality images
on a regular basis - both
you, your Vvisitors &
locals.

High quality (4K &
above), strong colors &
contrast




10,757 vs. 111,277
Views

1[0):¢




Upload Videos. NEw!






Participate in Questions & Answers



Questions &
Answers are a

great way to
Interact with
customers.

"Do you have a grain free or gluten free menu?"

— RAVISH HONOLULU
1775 Ala Moana Blvd, At THE
M...

REPLY NOW




But... they often
get answered
faster by Local
Guides than

they do by the
businesses, and
the Guides
aren't always
right.




Make sure you
have
notifications on
and check your
answers
frequently.




FOUR Free Tactics for Destinations

1. Check Your Key Locations on Google

2. Upload Quality Images (&Video/Street View
3. Start using Posts on Google

4. Empower Industry on Google My Business



FOUR Free Tactics for Businesses

1. Access GMB & Check Critical Information
2. Upload Quality Images (&Video/Street View
3. Upload Video

4. Participate in Questions & Answers




More
Information:

Application
Form for
Program

Training
Webinars and
Video on
Programme

Updates on
Programme

www.MilesPartnership.com/GoogleDMOProgram



Google Opportunities

Enhance Your Presence on Google for FREE

SLIDES FROM TODAY:

https:.//MilesPartnership.Gallery/GoogleSD

January 17t 2019



Google Opportunities

Enhance Your Presence on Google for FREE

Chris Adams

Head of Research & Insights
+1 303 842 3394
Chris. Adams@MilesPartnership.com

Rachel Root

Account Director
+1941-400-6007
Rachel.Root@MilesPartnership.com
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Maximizing your Presence on Google

How South Dakota Businesses & Destinations Can Enhance
Their Presence on Google for FREE

ADDITIONAL SLIDES

January 17t 2019



Photo Policy Violations

Content is not relevant
to this location

Poor quality photo
Privacy concerns
Sexually explicit




Photo Best
practices

Only photos you own the
rights to

4K or higher resolution

= Bright qolors - high
saturation

High contrast - light lights,
dark darks

You may add text overlay
up to 10% constrained to
one edge

No other edits,
N@ compositing, etc.
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5 FREE, INITIAL TACTICS ON GOOGLE FOR BUSINESS
FOR IMPROVING YOUR GOOGLE MY BUSINESS LISTING

Businesses can review and update critical content and present their business on Google My Business
(GMB) Listings across Google Search (Knowledge Panel), Google Maps, Travel Guide, the Google Trips
App and more. Miles is supporting Google in the roll out of this program and works with Destinations
and the wider tourism industry to take advantage of this powerful and free online marketing platform.
Here are 5 free tactics and resources to get your business started plus contacts for help & support:

1. Verify (if needed) & Log Into Google My Business to Check

Critical Information P e

A. Log into your Google My Business (GMB)
Listing to review important updates and
check your critical business information
is up to date and complete.

Where to Start: Search for your business in
Google & log in via the Knowledge Panel or Google
My Business. More @ https://budurl.me/GoogleLogin

Resource: If you are having issues verifying your business with Google or logging in, go to:
https://budurl.me/GoogleVerify. For more on GMB Listings: https://www.google.com/business

2. Upload High Quality Images, 360 Images & Video to Google

A. Upload high quality images to your Google My Business
Listing and encourage your customers and locals (esp:
Google Local Guides) to also upload content. Tip: 360
images are highly featured and often missing.

B. Take advantage of the new Video uploading feature in
Google My Business Listings.

Where to Start: Review your Google My Business Listing for gaps in images, 360 images or
video to feature new amenities, activities, attractions or seasonal images/videos.

Resources: For how to upload Images &/or Videos - see: https://budurl.me/GoogleAddimages

U.S. TRAVEL RN

ASSOCIATILORN g .


https://budurl.me/GoogleLogin
https://budurl.me/GoogleVerify
https://www.google.com/business/
https://budurl.me/GoogleAddimages
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3. Monitor & Respond to ‘Questions & Answers'’

A. Review and respond to questions & answers about your
business (see right) & review & accept/reject suggested i onotis
edits from users. ™"

Where to Start: Log into your Google My Business Listing activate
‘notifications’ in settings to receive questions & answers. For
suggestions made by users look under the “Info” tab in your GMB
Listing dashboard.

Resource: Read this Blog: https://budurl.me/BlogGoogleQA or visit
this Google support page: https://budurl. me/GoogleAnswer

4. Use Google My Business Listing Posts.

A. Add new, featured and timely content as a Post to your Google My Business Listing.

Where to Start: Post what is new, interesting and timely - events, changes in your business,
promotions and deals. Add compelling images to illustrate the Post.

Resources: Review this help article on posting via GMB: https://budurl. me/GoogleGMBPosts

5. Review, Report & Refine:
Where customers view your business on Google ®

Keep your content in your business’ GMB listing timely e s tonas e ot
and up to date. Encourage your clients’ to post content
& to review you. Then access the rich reporting
available from GMB's Insights analytics regularly to
assess results & identify your next areas of effort —
this needs to be an ongoing process, not a one off
project. For more on Google My Business Insights
Reporting: https://budurl.me/Googlelnsights

Listing on Search
35.4K

Listing on Maps
522K

Expert Support on the Google DMO Partnership Program:

Miles provides expert support and consulting for industry through their Destination Marketing
Organizations (DMOs) including State Tourism Offices, CVBs, Chambers of Commerce to enhance their
presence on Google, including Evaluation, Activation/Content Creation, Industry Education and Impact
Assessment. This includes planning and running education webinars & workshops for businesses.
Contact: Kim Palmer, Kim.Palmer@MilesPartnership.com Tel: (941) 342-2312
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https://budurl.me/BlogGoogleQA
https://support.google.com/maps/answer/7421661?co=GENIE.Platform%3DAndroid&hl=en
https://budurl.me/GoogleAnswer
https://budurl.me/GoogleGMBPosts
https://budurl.me/GoogleInsights
mailto:Kim.Palmer@MilesPartnership.com
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5 FREE, INITIAL TACTICS FOR DMOs (CVBs & Chambers)

FOR IMPROVING YOUR DESTINATION’'S PRESENCE ACROSS GOOGLE

The Google destination content initiative allows Destination Marketing Organizations (DMOs) to help
improve the completeness, quality and accuracy of their destination content across Google Maps,
Destination & Travel Guide Pages, the Google Trips App and more. Miles is supporting Google in the roll
out of this program and offers DMOs expert, support programs.

Here are 5 free tactics and resources to get your DMO started plus contacts for expert support:

1. Evaluate & Flag Problematic Content on Google

A. Develop a checklist. Review your Destination and its major
attractions, activities and geographical features across Google's | o s /mmsoogiecoms:
products including Google Maps, Travel Guide, and others. =  spokane

EXPLORE

B. Identify omissions, low quality, incorrect and other problematic
content focusing first on images.

Where to Start: Search for your destination in Google and review the
content for your destination. There are options to flag travel guide content
such as itineraries from your mobile device. You can also flag low-quality or
irrelevant images.

Resource: Report an error or problem with a Google Map. Click here or
search in Google: “Report an error in Google Maps”.

Spokane
City in Washington

n Washington state. It's
seum of Arts and

xplores the region’s history through

culture and Native American

2. Upload High Quality Images & Assets to Google

A. Leverage your owned assets (to which you own copyright) and
upload high quality images, video, 360 content to Google Maps.

B. Take advantage of new features like Google Posts to share
updates on events, news on new visitor attractions and traveler
information.

Where to Start: Review the images you own for obvious gaps on Google.

Resources: For details on uploading images to Google, read this Google Support article or

search: “How to upload an image to Google Maps”. Read more on Google Posts at:
https://posts.withgoogle.com plus request an account to use Google Posts: goo.gl/ATYUSi.
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https://support.google.com/maps/answer/3094088?co=GENIE.Platform%3DDesktop&hl=en
https://support.google.com/maps/answer/2622947?co=GENIE.Platform%3DDesktop&hl=en
https://posts.withgoogle.com/us
https://posts.withgoogle.com/
http://goo.gl/ATYU8i
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3. Structured Data Markup on Your Website

A. Review and enhance the structured data markup of critical content on your website.

Where to Start: Focus on events first — starting with ensuring you have up to date, accurate
event listings available on your destination website - which use the appropriate Schema markup.
Resource: Test your content with the Google Structured Data Testing Tool

4. & 5. Fill in Missing Information for Key Businesses|*-
- Empower Business to Actively Manage GMB :

Content

A. Leverage your membership database and local knowledge to update
critical information for key businesses in your destination.

B. Educate your industry on how and why they should actively manage
their Google My Business (GMB) listing content.

Where to Start: Focus on your members or key partners (as a service).

Resources: GMB information & help: https://www.google.com/business/ For help for

businesses to Verify & claim their GMB Listings - GMB Support - Click Here or search for “Verifying
Google My Business Listings”

Next Steps: Review, Report & Refine:

Assess and report on the impact of your work, including the views of your uploaded images and assets
on Google as well as the improvement in the completeness and content of your industry’s GMB listings.
Identify your next areas of effort — this needs to be an ongoing process, not a one off project.

More about the Google DMO Partnership Program
Visit this page on the Miles Partnership site to see news and events information, ask questions, or sign
up for program updates. www.MilesPartnership.com/GoogleDMOProgram

Expert Support on the Google DMO content initiative:

Miles provides expert support and consulting for DMOs to enhance their presence on Google, including
Evaluation, Activation/Content Creation, Industry Education and Impact Assessment.

Contact: Kim Palmer, Kim.Palmer@MilesPartnership.com Tel: (941) 342-2312
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https://search.google.com/structured-data/testing-tool/u/0/
https://www.google.com/business/
https://support.google.com/business/answer/7107242
http://www.milespartnership.com/GoogleDMOProgram
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