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MMGY TRAVEL INTELLIGENCE specializes in syndicated and custom research for the travel and 

tourism industry, providing the industry’s most complete travel data on U.S. residents and their travel worldwide.

MMGY TRAVEL INTELLIGENCE’s ongoing PERFORMANCE/Monitor travel intelligence 

database adds detailed travel data for over 60,000 traveling households to our database annually, providing the unique ability 
to identify trends and forecast U.S. travel behavior. 



How? When?

Online

Managed Panel

Monthly

Who? Where?

U.S. Residents

Any Destination

U.S. and Abroad

What?

Traveler Characteristics

Trip Characteristics

Spending



2016-18 VISITOR PROFILE



• Age

• Income

• Generations

Traveler

Demographics



DEMOGRAPHICS

US

Total Leisure

Average Age 49 years 53 years

Employed 64% 57%

Median Income (000) $79.1 $80.9

Children in Household 34% 34%

South Dakota

Leisure

53 years

57%

$80.9

34%



Millennial/ 
GenZ
19%

GenX
25%Boomers

44%

Silent/GI
12%

Boomers Leading the Way ( L e i s u r e )



• Origin States

• Origin DMAs

Trip Origin



41%
W i t h i n  S o u t h  D a k o t a

1 2 % M i n n e s o t a

8 % I o w a

6 % N e b r a s k a

4 % C o l o r a d o

4 % W i s c o n s i n

3 % N o r t h  D a k o t a

3 % W y o m i n g

SD

ORIGIN STATES (Leisure)

WY

CO

ND

NE
IA

WI

MN



Origin Designated Market Areas (DMA)

11.6%   Rapid City, SD

6.2%   Minneapolis-St.Paul, MN

4.5%   Denver, CO

3.3%   Omaha, NE

2.3%   Fargo-Valley City, ND

2.6%   Mankato, MN

1.5%   Lincoln & Hastings-Kearney, NE

2.5%   Sioux City, IA

3.5%   Des Moines-Ames, IA

35.0%   Sioux Falls (Mitchell), SD

2.1%   Chicago, IL



Transportation to 

Destination



Transportation to South Dakota

96
%

289 miles one-way

Auto

3
%

1,041 miles one-way

Airplane

1
%

Train, Bus and other



• Booking Time Frame

• Trip Planning Resources Used

Trip Planning



16%

21%

8%

15%

16%

12%

13%

19%

29%

8%

13%

9%

12%

10%

Same Day

< 1 Week

1 Week

2-3 Weeks

1 Month

2-3 Months

>3 Months

Trip Planning

Trip Booking

Trip Planning & Booking



41%

22%

16%

11%

8%

6%

6%

5%

3%

2%

Past Experience

Family/Friends/Colleague Recommendations

Destination & Attraction Websites/ Online Guides

Internet Search

Mapping Websites

Hotel Chain Website

Printed Materials

Guest Ratings & Review Websites

Social Networking Sites

Travel Booking Websites

Trave l  P lann ing Resources Used ( L e i s u r e )



• Months of Travel

• Length of Stay

Trip Timing



Season Tr ip  Star ted ( L e i s u r e )

Spring
21%

Summer
45%

Fall
19%

Winter
15%



2.13
1.94 1.97 1.93 2.03

2012- 2014 2013- 2015 2014- 2016 2015- 2017 2016- 2018

Average Length o f  Stay  ( L e i s u r e )



52%

20%

2%
6% 8%

3%

16%
19% 18%

15%

25%

7%

Day Trip 1 Nights 2 Nights 3 Nights 4-7 Nights 8+ Nights

Stays Trip-Dollars (w/o Transportation)

Length o f  Stay ( L e i s u r e  2 0 1 6 - 1 8 )



Trip Characteristics

• Travel Purpose

• Expenditure

• Party Composition

• Activities

• Accommodation

• Performance Ratings



Purpose of Travel

8%

G e t a w a y  

W e e k e n d

17%

G e n e r a l  

V a c a t i o n

9%

S p e c i a l  E v e n t

22% 

V i s i t  

F r i e n d s / F a m i l y

28%

O t h e r  L e i s u r e

4% G r o u p  B u s i n e s s

6% M e d i c a l /  H e a l t h  

C a r e

Total

6% T r a n s i e n t  

B u s i n e s s



Purpose of Travel

6%

M e d i c a l ,

H e a l t h  C a r e

5%
V a c a t i o n /

W e e k e n d  - D a y

9%
G e t a w a y  

W e e k e n d  - O N

10%

S p e c i a l

E v e n t

19%
G e n e r a l  

V a c a t i o n  - O N

23%

V i s i t  F r i e n d s /

R e l a t i v e s
2 3 %

O t h e r

P e r s o n a l  L e i s u r e

Leisure



Leisure

Per-Party-Per-Stay

Average Spending

$708 

$1,071 

$268 

$367 $385 

$182 

Getaway
Weekend

(overnight)

General Vacation
(overnight)

Vacation/
Weekend (day)

Visit Friends/
Relatives

Special Events Medical, Health
Care

$413
S P E N T



Leisure

Per-Person-Per-Day 

Average Spending

29%
T R A N S P O R T A T I O N

15%
L O D G I N G

26%
F O O D  &  B E V E R A G E

$108.3
S P E N T

19%
S H O P P I N G

9%
E N T E R T A I N M E N T

3% O T H E R



T R AV E L  

A L O N E

T R AV E L  I N  

PA I R S

L A R G E  

T R AV E L  

PA R T I E S

T R AV E L  W I T H  

C H I L D R E N

47% 6% 15%32%

Travel Party Composition



21

20

59%
S TAY  I N  

H O T E L S

21%
S TAY  W I T H

F R I E N D S / R E L AT I V E S

( n o n - p a i d )  

20%
S TAY  I N

O T H E R  L O D G I N G

• C a m p i n g / R V

• C a b i n ,  L o d g e

• O t h e r  P a i d  N o n - H o t e l

• O t h e r  N o n - P a i d

Overnight Accommodations



South Dakota Hotel Ratings

8.10

7.80

8.20

0 1 2 3 4 5 6 7 8 9 10

Overall Satisfaction

Value-For-the-Money

Friendly/ Helpful People

Poor Fair Excellent



Act iv i ty  Par t ic ipat ion

25% 34%

25% 18%

26% 24%

45% 38%

22%
22%

12%
12%

35% 45%

0%

50%

100%

150%

200%

250%

U.S. Leisure South Dakota Leisure

General

Outdoor Sports

Nature

Family/Life Event

Libation & Culinary

Attraction

Culture



A C T I V I T Y  

P A R T I C I P A T I O N

L e i s u r e

88%

C U LT U R E
16% Touring/ Sightseeing
15% Historic Sites
11% Live Music (2017+)

9% Movies
8% Museums, Art Exhibits

34%

G E N E R A L
35% Shopping

8% Medical/Health/Doctor Visit

45%
L I B AT I O N  &  

C U L I N A R Y
23% Culinary/Dining Experience

2% Winery/Distillery/Brewery Tours

24%

N AT U R E
18% Parks (national, state)

7% Wildlife viewing/Eco-travel
4% Camping

22%FA M I LY / L I F E  

E V E N T S
29% Visit Friends/Relatives

7% Other Personal Celebration
3% Holiday Celebration

38%

O U T D O O R  

S P O R T S
7% Hiking

12%

AT T R A C T I O N S
9% Gambling

Nightlife
3% Zoo/Aquarium

18%



South Dakota Act iv i ty  Index ( L e i s u r e )

230

180
171 169 169 164

152 148 144
133 130 130

113 112 106

Wildlife
Viewing

Parks Movies Hiking Medical/
Health/

Doctor Visit

Historic Sites Live Music Touring/
Sightseeing

Shopping Camping Gambling Hunting Reunion/
Graduation

Nightlife Museum

U.S. Leisure Activity Participation = 100



South Dakota Dest inat ion Rat ings

8.46

8.40

8.63

8.81

8.43

0 1 2 3 4 5 6 7 8 9 10

Overall Satisfaction

Value-For-the-Money

Friendly/ Helpful People

Feeling of Safety

Likely to Recommend

Poor Fair Excellent



Plan to Vis i t  South Dakota in next 3 years

33% 26% 8% 16% 9% 9%Leisure

None 1 time 2 times 3 times 4-9 times 10+ times



THANK YOU,

QUESTIONS

MMGYINTEL.COM

Sindy Diab

Director, Client Services

skoehler@mmgyintel.com


