
BUSINESS BASICS
WEBINAR

+



WEBINAR HOSTS

MIKE GUSSIAAS
GLOBAL MARKETING & 

BRAND STRATEGY DIRECTOR

LAURA MITCHELL
VICE PRESIDENT OF DIGITAL

+



WHAT WE WILL COVER

+

1. WHAT A BRAND IS AND HOW TO BUILD A 
GOOD BRAND

2. MAKING GOOD GOALS AND TRACKING 
THEM

3. CLAIMING YOUR BUSINESS AND MAKING 
IT KNOWN



BRAND IDENTITY

+



WHAT IS A BRAND?

+



MORE THAN A LOGO

+



BUILDING BRANDS

+



BRANDS ARE BUILT OVER TIME

+



BRANDS ARE BUILT OVER TIME

+



BRANDS ARE BUILT OVER TIME

+

CONNECTIONS



WHAT’S YOUR IDENTITY?

+



DO A BRAND EXERCISE

+

COMPETITORS CUSTOMERS

CAPABILITIES

BRAND 
POSITIONING

WHAT DO THEY 
NEED?

WHAT ARE YOU 
GOOD AT?

WHAT SETS YOU 
APART?



STAY TRUE TO 
YOUR BRAND

+



DON’T SWITCH THINGS UP

+



DON’T SWITCH THINGS UP

+



BRAND STANDARDS
South Dakota Department of Tourism +



BRAND STANDARDS
Butterfly House & Aquarium +



WHAT TO INCLUDE

+

BRAND IDENTITY

TONE OF VOICE

LOGO USAGE

TYPE STYLE & FONTS

PHOTOGRAPHY / IMAGE STYLE

ICONS & ELEMENTS



WHAT TO INCLUDE

+

COLORS:
PRIMARY AND SECONDARY

WHAT’S ACCEPTABLE:
LOGO USAGE, COLORS, ETC.

EXAMPLES OF USAGE:
BUSINESS CARDS, 
LETTERHEAD, ETC. 



GOALS

+



WHAT MAKES A 
GOOD GOAL?

+



ASK YOUR STAKEHOLDERS

+

BOARD CEO / GENERAL 
MANAGER



BE SPECIFIC

+

WHEN?

WHERE?

WHY?

WHO?

HOW?

WHAT?



MAKE IT MEASURABLE

+

YOU ARE HERE

YOUR GOALSUB-GOAL

SUB-GOAL

POINT A

POINT B



WHAT ARE YOUR GOALS?

+



EXAMPLES

+

SALES TAX ADMISSIONS TICKET SALES ROOM NIGHTS



WAYS TO TRACK GOALS

+



+

REVIEW THEM REGULARLY



SURVEYS

+

CUSTOMER SURVEYS



GOOGLE ANALYTICS

+

eCOMMERCE

TOP MARKETS

CUSTOM DASHBOARD

INQUIRIES / GUIDE 
DOWNLOADS

LEAD GENERATION 



FOUNDATION

+



CLAIM YOUR BUSINESS

+



GOOGLE (GOOGLE MY BUSINESS)

+GOOGLE.COM/BUSINESS OR 1-844-491-9665

ADD PHOTOS / LOGO

ADD BUSINESS HOURS & 
DESCRIPTION 

RESPOND TO REVIEWS

POST OFFERS, 
PROMOTIONS, UPDATES

UNDERSTAND HOW USERS 
FIND YOUR BUSINESS



TRIP ADVISOR

+TRIPADVISOR.COM/OWNERS

OPTIMIZE YOUR LISTING

ADD PHOTOS & DESCRIPTION

HIGHLIGHT AMENITIES

MANAGE REVIEWS AND 
GENERATE FEEDBACK

ANALYZE HOW YOU’RE 
ENGAGING WITH TRAVELERS



YELP & APPLE MAPS

+

CREATE AN APPLE ID

CLAIM YOUR PLACE

UPDATE CATEGORY AND INFO

REVIEWS ARE MANAGED ON 
YELP

MAPSCONNECT.APPLE.COM



biz.yelp.com/support/claiming OR 877-767-9357

YELP & APPLE MAPS

+

RESPOND TO REVIEWS – SHOWN 
ON YELP AND APPLE MAPS

MANAGE BUSINESS INFORMATION

ADD PHOTOS

TRACK USER VIEWS AND 
CUSTOMER LEADS YELP IS 

GENERATING



MAKE YOUR BUSINESS 
KNOWN

+



ADD YOUR BUSINESS

+

TRAVELSOUTHDAKOTA.COM

VISITOR GUIDE

REGIONAL ASSOCIATION

COMMUNITY / CHAMBER / CVB



PUBLICATION PROGRAM FOR 
WELCOME CENTERS

+



KEY TAKEAWAYS

+



KEY TAKEAWAYS

+

1. CREATE YOUR BRAND AND STICK WITH IT

2. DEFINE YOUR GOALS AND TRACK THEM

3. CLAIM YOUR BUSINESS AND TAKE 
ADVANTAGE OF STATE AND LOCAL PROGRAMS



QUESTIONS?

+



WRAPPING UP

+



ADDITIONAL 
RESOURCES

COMING TO YOUR INBOX

+



SHARE YOUR 
THOUGHTS

WEBINAR SURVEY

+



JACEY JESSOP
INDUSTRY OUTREACH & 
DEVELOPMENT REPRESENTATIVE

Jacey.Jessop@TravelSouthDakota.com

KEEP IN TOUCH WITH 
THE DEPARTMENT

+



WEBINAR SERIES

WEDNESDAY, MARCH 28TH

10:00 AM CT

BUSINESS BASICS

+

THURSDAY, MARCH 20TH

10:00 AM CT 

UNDERSTANDING 
YOUR AUDIENCE

WEDNESDAY, APRIL 3RD

10:00 AM CT

MARKETING ON A BUDGET



+
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