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YEAR-OVER-YEAR % CHANGE

NATIONAL WEEKLY TRAVEL SPENDING
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YEAR-OVER-YEAR % CHANGE

REGIONAL WEEKLY TRAVEL SPENDING

CNEG 9/12 9/19 9/26 10/3

SD -23% -28% -25% -21%
ND -38% -31% -38% -31%
1A -37% -31% -31% -30%
MN -48% -47% -46% -42%
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COVID-19 IMPACT ON TRAVEL

PERFORMANCE BY INDUSTRY SEGMENT

WEAK

AIR TRANSPORTATION
MEETING/CONVENTIONS
SPORTING EVENTS
CRUISES
CONCERTS/FESTIVALS
INTERNATIONAL TRAVEL

IMPROVING

DOMESTIC LEISURE TRAVEL
HOTEL/LODGING
RESTAURANTS/DINING

STRONG

OUTDOOR RECREATION
ROAD TRIPS - 300+ MILES
RURAL DESTINATIONS
SHORT TERM RENTALS
PARKS AND CAMPING



DOMESTIC BOOKINGS

STRONGEST AND WEAKEST PERFORMING STATES
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U.S. HOTEL OCCUPANCY %

AVG US HOTEL OCCUPANCY REACHED 46.1% LAST WEEK
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ARRIVALIST WEEKLY TRAVEL INDEX

U.S. YEAR OVER YEAR % CHANGE
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ARRIVALIST DAILY TRAVEL INDEX

ROAD TRIPS OF 50 MILES OR MORE AND SPENT MINIMUM OF 2 HOURS WITHIN SOUTH DAKOTA
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LIKELIHOOD OF TAKING TRIP

10

a@w].ikelihood of taking a domestic
leisure trip

e@ml.ikelihood of taking a domestic
business trip
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LIKELIHOOD OF TAKING TRIP

45%

a@uTake domestic leisure trip

a@uTake domestic business trip

«@=Take international leisure trip

159 17% 17% 17%
2 13% 14% 13% 13% Take international business trip
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BUSINESS TRAVEL ON THE RISE

26%

a@eiitend an off-site business meeting

afsttend a conference or convention

13%
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MOUNT RUSHMORE VISITATION TREND

CALENDAR YTD VS. PRIOR YEAR
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The number of visits presented in the chart reflect a representative samp/e of total visitations. Samples are obfained from opted-in mobile devices that recorded a ping within the study geography and is a distinct count of devices seen. Sample
sizes greater than 30 yield a 959 level of confidence.
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DOMESTIC AIR TRAVEL

Number of People Screened at TSA Checkpoints — March 3 — September 29, 2020
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ARRIVALS
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SOUTH DAKOTA ARRIVALS

2020 v. 2019

2019
= m 2020

One-Seven Eight-14 15-30 31-60 61-90 91-180 181-365

DAYS TO ARRIVAL @

ARRIVALIST



THE NEXT PHASE

“As a driver of economic growth and job
creation, travel and tourism will be on the front
end of recover as we emerge from a fear-based
state and into the next phase of understanding,

action and rational behavior”
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TRAVELSOUTHDAKOTA.COM

WEBSITE TRAFFIC AND ENGAGEMENT - SEP 27 - OCT 3, 2020 VS. PRIOR YEAR
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