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A Look Back on 2020:
What One Word Best Describes 

How You Feel about Travel? 



Feelings About Traveling Now: Historical Perspective
Question: What ONE WORD best describes how you feel about travel right now?
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What ONE WORD 
best describes how 
you feel about 
travel in 2021?





METHODOLOGY
• Weekly tracking survey of a 
representative sample of adult American 
travelers in each of four U.S. regions  

• Designed to track traveler sentiment and 
generate insights into when tourism 
businesses can expect demand to return 
and from whom

• Week 45 data (fielded January 15-17) 
will be presented today

• 1,200+ fully completed surveys collected 
each wave

• Confidence interval of +/- 2.8%

• Data is weighted to reflect the actual 
population of each region
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CURRENT FEELINGS ABOUT 
THE CORONAVIRUS & TRAVEL
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PERSONAL HEALTH CONCERNS

Question: Thinking about the 
current coronavirus situation, 
in general, HOW CONCERNED 
ARE YOU PERSONALLY about 
contracting the virus? (Please 
answer using the scale below)

(Base: Wave 45 data. All respondents, 

1,205 completed surveys. Data collected 

January 15-17, 2021)
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week





HEALTH CONCERNS (FAMILY & FRIENDS) 

Question: Thinking about the 
current coronavirus situation, in 
general, how concerned are you 
about your FRIENDS OR FAMILY 
contracting the virus? (Please 
answer using the scale below)
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(Base: Wave 45 data. All respondents, 

1,205 completed surveys. Data collected 

January 15-17, 2021)
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CONCERNS ABOUT PERSONAL FINANCES

Question: Thinking about the 
current coronavirus situation, 
how concerned are you about the 
impact it may have on your 
PERSONAL FINANCES? (Please 
answer using the scale below)

56.5%
55.2%

Last 
week

(Base: Wave 45 data. All respondents, 

1,205 completed surveys. Data collected 

January 15-17, 2021)
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CONCERNS ABOUT NATIONAL ECONOMY

Question: Thinking about the 
current coronavirus situation, 
how concerned are you about the 
impact it may have on the 
NATIONAL ECONOMY?

80.0%
85.1%

Last 
week

(Base: Wave 45 data. All respondents, 

1,205 completed surveys. Data collected 

January 15-17, 2021)
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18.6%

32.9%
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EXPECTATIONS FOR THE CORONAVIRUS OUTBREAK

Question: In the NEXT 
MONTH, how (if at all) do you 
expect the severity of 
the coronavirus situation in the 
United States to change? (Select 
one)

In the next month the coronavirus 
situation will ________

(Base: Wave 45 data. All respondents, 1,205 

completed surveys. Data collected January 15-17, 

2021)
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49.7%
Last 

week

23.9%

24.9%
Last 

week



21.8%

23.9%
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EXPECTATIONS FOR THE CORONAVIRUS OUTBREAK (WAVES 1-45)

Question: In the NEXT 
MONTH, how (if at all) do you 
expect the severity of 
the coronavirus situation in the 
United States to change?

In the next month the coronavirus 
situation will ________

(Base: Waves 1-45. All respondents, 1,201, 1,200, 
1,201, 1,216, 1,263, 1,238, 1,208, 1,204, 1,200, 
1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 
1,365, 1,213, 1,200, 1,206, 1,224, 1,201, 1,202, 
1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 1,203, 
1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205, 
1,205, 1,204, 1,206, 1,201, 1,207, 1,206, 1,225 and 
1,205 completed surveys.)

“Worse” or 
“Much worse”

“Better” or 
“Much better”
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Staying in an Airbnb or home rental

Visiting an observation deck
Dining in a restaurant

Staying in a hotel
Visiting friends and relatives

Going shopping
Taking a road trip

Non-team outdoor recreation

PERCEIVED SAFETY OF TRAVEL ACTIVITIES (WAVE 45)

Question: At this 
moment, how safe would 
you feel doing each type 
of travel activity?

(Base: Wave 45 data. All 

respondents, 1,205 completed surveys. 

Data collected January 15-17, 2021)

Top 2-Box Score: Percent Selecting Each as 
“Somewhat Unsafe” or “Very Unsafe”

48.9%
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PERCEIVED SAFETY OF TRAVEL ACTIVITIES (WAVES 1-45 COMPARISON)

Question: At this 
moment, 
how safe would 
you feel doing each 
type of travel 
activity?

% Somewhat unsafe or Very unsafe (AVERAGE SCORE FOR ALL ACTIVITES TESTED)

(Base: Waves 1-45. All respondents, 
1,201, 1,200, 1,201, 1,216, 
1,263, 1,238, 1,208, 1,204, 
1,200, 1,212, 1,223, 1,257, 
1,214, 1,214, 1,205, 1,231, 
1,365, 1,213, 1,200, 1,206, 
1,224, 1,201, 1,202, 1,207, 
1,250, 1,225, 1,205, 1,200, 
1,205, 1,203, 1,203, 1,204, 
1,203, 1,203, 1,205, 1,206, 
1,205, 1,205, 1,204, 1,206, 
1,201, 1,207, 1,206, 1,225 and 
1,205 
completed surveys.)

Increasing 
Safety 

Concerns

Decreasing 
Safety 
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EXCITEMENT TO TRAVEL NOW

Question: Imagine that a good friend (or 
close family member) asks you to take a 
weekend getaway with them sometime in 
the next month.

How excited would you be to go? (Assume 
the getaway is to a place you want to visit)

(Base: Wave 45 data. All respondents, 1,205 completed 

surveys. Data collected January 15-17, 2021)

50.2%
54.4%

Last 
week





Question: Which best describes how 
excited you are about LEISURE 
TRAVEL in this year (2021)?  (Please 
answer using the 11-point scale 
below)

(Base: Waves 45 data. All respondents, 1,205 
completed surveys. Data collected January 15-17, 
2021)

EXCITEMENT FOR LEISURE TRAVEL IN 2021
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Historical data
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TRAVEL STATE-OF-MIND 

Question: When it comes to getting back out and traveling again, which best describes your current state of mind? (Select one)

(Base: Waves 12-13 and 15-45. All respondents, 1,257, 1,214, 1,205, 1,231, 1,365, 
1,213, 1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 
1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 1,201, 
1,207, 1,206, 1,225 and 1,205 completed surveys.)
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OPENNESS TO TRAVEL INSPIRATION

Question: At this moment, how excited 
are you in learning about new, exciting 
travel experiences or destinations to visit?

(Base: Wave 45 data. All respondents, 1,205 completed 

surveys. Data collected January 15-17, 2021)
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INABILITY TO FULLY ENJOY TRAVEL RIGHT NOW

(Base: Waves 20, 28-45 data. All respondents, 1,206, 1,200, 1,205, 1,203, 1,203, 1,204, 
1,203, 1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 1,201, 1,207, 1,206, 1,225 
and 1,205 completed surveys.)

How much do you agree with the following statement?
Statement: If I were to travel now for leisure, I would not be able to fully enjoy it.

Strongly 
agree, 26.4%

Agree, 29.5%
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CONFIDENCE IN ABILITY TO TRAVEL SAFELY

Question: How confident are you that you can travel safely in the current environment?

(Base: Wave 24-34 and 39-45 data. All respondents, 1,202, 
1,246, 1,222, 1,205, 1,200, 1,205, 1,203, 1,203, 1,204, 
1,203, 1,203, 1,204, 1,206, 1,201, 1,207, 1,206, 1,225 and 
1,205 completed surveys.)

Very 
confident, 
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Confident, 
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Not very 
confident, 

28.4%

Not at all confident, 
15.1%

Historical data

34.2%

28.5%

36.9%

43.6%

20%

25%

30%

35%

40%

45%

50%

55%

60%
Confident or Very confident Not very confident or Not at all confident



LOSS OF INTEREST IN TRAVEL

(Base: Waves 20, 28-45 data. All respondents, 1,206, 1,200, 1,205, 1,203, 1,203, 1,204, 
1,203, 1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 1,201, 1,207, 1,206, 1,225 
and 1,205 completed surveys.)

How much do you agree with the following statement?
Statement: I have lost my interest in/taste for traveling for the time being.

Strongly 
agree, 21.2%

Agree, 23.4% Neutral (neither 
agree nor 
disagree), 

24.7%

Disagree, 17.5%
Strongly disagree, 

13.2%
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How much do you agree with the following statement?
Statement: The coronavirus has led many travel providers to cut their prices. These discounts and price cuts (airline, hotel, etc.) make me more 
interested in traveling in the NEXT THREE (3) MONTHS.

(Base: Waves 1-45. All respondents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 
1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365, 1,213, 
1,200, 1,206, 1,224, 1,201, 1,202, 1,207, 1,250, 1,225, 1,205, 1,200, 1,205, 
1,203, 1,203, 1,204, 1,203, 1,203, 1,205, 1,206, 1,205, 1,205, 1,204, 1,206, 
1,201, 1,207, 1,206, 1,225 and 1,205 completed surveys.)

Historical data
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Weekly Scorecard: The Good
Expectations for the 
pandemic worsening

Perceived safety of 
travel activities



Weekly Scorecard: The Bad
Expectations for the 
pandemic worsening

Travel 
Readiness

Excitement to travel 
right now

Excitement to travel 
in 2021

Perceived safety of 
travel activities

Confidence in ability 
to travel safely

Inability to fully enjoy 
travel right now

Loss of interest in 
travel right now

Openness to travel 
inspiration

Interest in discounts 
as a travel motivator





LOOKING AHEAD FOR 2021



Question: Even if only tentatively 
scheduled, in which months do you 
currently plan to take any leisure 
trips? (Select all that apply)

(Base: Waves 45 data. All respondents, 1,205 
completed surveys. Data collected January 15-17, 
2021)

MONTHS OF EXPECTED LEISURE TRIPS IN 2021
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Question: Even if only tentatively 
scheduled, in which months do you 
currently plan to take any leisure 
trips? (Select all that apply)

(Base: Waves 44 data. All respondents, 1,225 
completed surveys. Data collected January 8-10, 
2021)

2020 MONTHS OF TRAVEL VS.  2021 MONTHS OF EXPECTED LEISURE TRAVEL

Question: In which month(s) of 2020 
did you travel for any reason?  
(Select all the months you traveled)
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-58%



Question: IN TOTAL, how many 
leisure trips (of 50 miles or more 
from your home) do you expect to 
take in 2021? (Select one)

(Base: Waves 45 data. All respondents, 1,110 
completed surveys. Data collected January 15-17, 
2021)

EXPECTED NUMBER OF LEISURE TRIPS IN 2021
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Which domestic destinations do you 
most want to visit this upcoming 

year? (Write in up to three)



P A G E  5 1

Question: Which domestic 
destinations do you most want to 
visit this upcoming year? (Write in 
up to three)

(Base: Waves 45 data. All respondents, 1,205 
completed surveys. Data collected January 15-17, 
2021)

MOST DESIRED DOMESTIC DESTINATIONS
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P A G E  5 2

Question: Which domestic 
destinations do you most want to 
visit this upcoming year? (Write in 
up to three)

(Base: Waves 45 data. All respondents, 1,205 
completed surveys. Data collected January 15-17, 
2021)

MOST DESIRED DOMESTIC DESTINATIONS
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What ONE EXPERIENCE do you most 
want to have on your trips in 2021?





PRIORITIZATION OF TRAVEL EXPERIENCES IN 2021

Question: Thinking about your travel 
during 2021, what travel experiences 
will you prioritize? However you 
personally define each, use the scale 
provided to indicate how you will 
prioritize them.

(Base: Wave 39 data. All respondents, 1,204 

completed surveys. Data collected December 4-6, 

2020)
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PRIORITIZATION OF TRAVEL EXPERIENCES IN 2021

Question: Continuing this line of 
thought:  Thinking about your travel 
during 2021, what travel experiences 
will you prioritize? However you 
personally define each, use the scale 
provided to indicate how you will 
prioritize them.

(Base: Wave 39 data. All 

respondents, 1,204 completed surveys. 

Data collected December 4-6, 2020)
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Cultural experiences
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Escaping boredom

Escaping stress
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Having fun

Essential priority or High priority



Question: In general, how interested 
are you in taking LEISURE TRIPS 
which would include the following:

(Base: Waves 45 data. All respondents, 1,205 
completed surveys. Data collected January 15-17, 
2021)

INTEREST IN TRIP CHARACTERISTICS 

25.1%
32.6%

35.3%
35.4%
36.5%
37.0%

39.5%
40.7%

43.1%
45.3%

47.8%
49.4%

54.3%
54.5%
55.2%

57.5%
60.3%
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Outdoor activities (winter)
Visits to desert destinations or resorts
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Arts & culture

Big city experiences
Attend Festivals and Special Events

Visits to foreign countries
Visits to mountain destinations/resorts

Small towns,  villages, rural destinations/attractions
Cuisine and food experiences

Visit State, local or regional parks
Visiting historical attractions

Take Road Trips
Visit U.S. National Parks

Visits to beach destinations or resorts
Outdoor activities (warm weather)

Enjoying scenic beauty

% Interested or Very interested



Question: In general, how interested 
are you in taking LEISURE TRIPS 
which would include the following:

(Base: Waves 45 data. All respondents, 1,205 
completed surveys. Data collected January 15-17, 
2021)

INTEREST IN TRIP CHARACTERISTICS 
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Outdoor activities (warm weather)

Enjoying scenic beauty

% Interested or Very interested



46.7%
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Question: In general, how interested are you in taking LEISURE TRIPS which would include the following:

(Base: Waves 11 and 45 data. All respondents, 1,223 and 1,205 completed surveys. Data collected May 22-24 and January 15-17, 2021)

INTEREST IN TRIP CHARACTERISTICS: SIGNIFICANT CHANGES 

% Interested or Very interested



Question: In general, how interested are you in taking LEISURE TRIPS which would include the following:
(% Interested or Very interested)

INTEREST IN TRIP CHARACTERISTICS: GENERATIONAL DIFFERENCES
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(Base: Wave 45 data. All respondents, 1,205 completed surveys. Data collected January 15-17, 2021)



Question: In general, how interested are you in taking LEISURE TRIPS which would include the following:
(% Interested or Very interested)

INTEREST IN TRIP CHARACTERISTICS: GENERATIONAL DIFFERENCES
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(Base: Wave 45 data. All respondents, 1,205 completed surveys. Data collected January 15-17, 2021)



INTEREST IN TRIP CHARACTERISTICS: GENERATIONAL DIFFERENCES
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Visit Beach Destinations or Resorts Big City Experiences

Question: In general, how interested are you in taking LEISURE TRIPS which would include the following:
(% Interested or Very interested)

(Base: Wave 45 data. All respondents, 1,205 completed surveys. Data collected January 15-17, 2021)



INTEREST IN TRIP CHARACTERISTICS: GENERATIONAL DIFFERENCES
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Question: In general, how interested are you in taking LEISURE TRIPS which would include the following:
(% Interested or Very interested)

(Base: Wave 45 data. All respondents, 1,205 completed surveys. Data collected January 15-17, 2021)



(Base: Wave 45 data. All respondents, 1,205 completed surveys. Data collected January 15-17, 2021)

INTEREST IN TRIP CHARACTERISTICS: GENERATIONAL DIFFERENCES
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(% Interested or Very interested)



Question: In the PAST WEEK, which 
of the following have you done? 
(Select all that complete the 
sentence)

In the PAST WEEK I have 
____________

(Base: Waves 45 data. All respondents, 1,205 
completed surveys. Data collected January 15-17, 
2021)

TRAVEL PLANNING IN THE PAST WEEK

36.4%

9.7%

12.3%

23.7%

26.2%

33.2%

0% 10% 20% 30% 40% 50%

NONE OF THESE

Researched travel ideas offline (magazines,
printed visitor guides, etc.)

Made travel reservations (lodging,
transportation, tickets, etc.)

Researched travel ideas online

Talked to a friend or relative about a future
trip

Day-dreamed about taking a leisure trip



P A G E  6 6

Question: What destination(s) did 
you day-dream about visiting?

(Base: Waves 45 data. Respondents daydreaming 
about travel destinations, 400 completed surveys. 
Data collected January 15-17, 2021)

DESTINATIONS DAYDREAMED ABOUT
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38.4%

33.2%

23.9%

9.3% 8.0%

36.3%
32.5%

28.6%

24.7%

9.5%

15.9%

37.5%

33.2%

26.2%
23.7%

9.7%
12.3%

36.4%

0%

10%

20%

30%

40%

50%

Day-dreamed about
taking a leisure trip

Talked to a friend or
relative about a future

trip

Researched travel
ideas online

Researched travel
ideas offline

(magazines, printed
visitor guides, etc.)
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January 1-3 January 8-10 January 15-17

Question: In the PAST WEEK, which of the following have you done? (Select all that complete the sentence)

In the PAST WEEK I have ____________

TRAVEL PLANNING IN THE PAST WEEK



Question: Which of these travel 
reservations did you make this 
week? (Select all that apply)

(Base: Waves 45 data. Respondents who made 
travel reservations this week, 164 completed surveys. 
Data collected January 15-17, 2021)

TRAVEL RESERVATIONS MADE IN THE PAST WEEK
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13.8% 

14.6% 

19.0% 
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NONE OF THESE

Made cruise reservations

Bought tickets to a museum or attraction

Bought tickets to a sporting event

Bought amusement park tickets

Booked a home sharing service (i.e., Airbnb,
VRBO, etc.)

Made rental car reservations

Bought airline tickets

Booked a hotel room



Question: Which of these travel reservations did you make this week? (Select all that apply)

TRAVEL RESERVATIONS MADE IN THE PAST WEEK

58.7% 

35.1% 

20.3% 14.2% 

12.2% 11.5% 10.5% 

3.9% 
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40.0% 37.1% 

23.3% 
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January 1-3 January 8-10 January 15-17



• Americans currently plan to take an average of 2.8 
leisure trips this year.

• The greatest volume of leisure trips is likely to take 
place between May and August of 2021.

• Right now, scenic beauty, outdoor activities in warm 
weather, beach destinations, National Parks and 
road trips are the top travel experiences Americans 
are looking for. 

• Younger travelers (both Millennials and Gen X) 
show more interest in big city experiences and 
traveling to foreign countries compared to 
Boomers. GenX is most oriented towards National
Parks and outdoor experiences

KEY TAKEAWAYS



The Next 3 Months



Question: HOW MANY LEISURE 
TRIPS do you expect to take (even if 
tentatively) during the first three 
months of the year? 

I expect to take _______ leisure trips

(Base: Waves 45 data. All respondents, 1,205 
completed surveys. Data collected January 15-17, 
2021)

LEISURE TRIPS EXPECTED (NEXT 3 MONTHS)
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(Up from 1.0 last week)

Mean at least 1 
= 2.3 trips

(Up from 2.0 last week)



Question: How many leisure trips do 
you expect to take (even if 
tentatively) in each of these months? 

(Base: Waves 45 data. All respondents, 1,205 
completed surveys. Data collected January 15-17, 
2021)

LEISURE TRIPS EXPECTED (BY MONTH)

54.6%
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26.3%
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Question: How many of these 
leisure trips will be OVERNIGHT 
TRIPS (i.e., trips including at least 
one night away from your home)? 

(Base: Waves 45 data. Respondents expecting to 
travel in the next three months, 596 completed 
surveys. Data collected January 15-17, 2021)

OVERNIGHT TRIPS EXPECTED (NEXT 3 MONTHS)

8.6%

5.4%

10.3%

19.0%

46.0%

10.6%
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Zero
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Question: How many of these 
leisure trips will be REGIONAL TRIPS 
(travel less than 250 miles from your 
home)? 

(Base: Waves 45 data. Respondents expecting to 
travel in the next three months, 596 completed 
surveys. Data collected January 15-17, 2021)

REGIONAL TRIPS EXPECTED (NEXT 3 MONTHS)

8.6%

3.9% 

6.9% 

15.1% 

34.5% 

31.0% 
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Question: On these leisure trips, in 
which of the following are you 
expecting to stay overnight? 

(Base: Waves 45 data. Respondents expecting to 
travel in the next three months, 596 completed 
surveys. Data collected January 15-17, 2021)

EXPECTED PLACE OF STAY (NEXT THREE MONTHS)
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NONE OF THESE
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Private home of a friend or relative

Full-service or 3-4 star hotel



Question: On these leisure trips, 
which of the following are you 
expecting to visit?

(Base: Waves 45 data. Respondents expecting to 
travel in the next three months, 596 completed 
surveys. Data collected January 15-17, 2021)

DESTINATION TYPES EXPECTED (NEXT THREE MONTHS)
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resorts)
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Small towns, villages or rural
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Cities or metropolitan areas
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Question: On these leisure trips, which of the following are you expecting to visit?

DESTINATION TYPES EXPECTED (NEXT THREE MONTHS)



Question: How much IN TOTAL do 
you expect to spend on the leisure 
trips you will take in the next three-
month period?

(Base: Wave 45 data. Respondents expecting to 
travel in the next three months, 549 completed 
surveys. Data collected January 15-17, 2021)

EXPECTED LEISURE TRAVEL SPENDING (NEXT 3 MONTHS)
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TIME SERIES: 
EXPECTED LEISURE TRAVEL SPENDING (NEXT 3 MONTHS)

Question: How much IN 
TOTAL do you expect to 
spend on the leisure trips 
you will take in the next 
three-month period (January 
to March)?

$1,376
$1,398

$1,541

$1,250

$1,300

$1,350

$1,400

$1,450

$1,500

$1,550

$1,600

January 1-3 January 8-10 January 15-17

(Base: Waves 43-45 data. Respondents 
expecting to travel in the next three 
months, 425, 556 and 549 completed 
surveys. Data collected January 1-3, 8-
10 and 15-17, 2021)



BY GENERATION: 
EXPECTED LEISURE TRAVEL SPENDING (NEXT 3 MONTHS)

Question: How much IN 
TOTAL do you expect to 
spend on the leisure trips 
you will take in the next 
three-month period (January 
to March)?

(Base: Wave 45 data. Respondents 
expecting to travel in the next three 
months, 549 completed surveys. Data 
collected January 15-17, 2021)
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Question: Compared to most recent 
three months, how budget conscious 
will you be while traveling in the 
NEXT THREE MONTHS? 

I will be ______________ while 
traveling.

(Base: Waves 45 data. Respondents expecting to 
travel in the next three months, 596 completed 
surveys. Data collected January 15-17, 2021)

BUDGET CONSCIOUSNESS AROUND TRAVEL (NEXT 3 MONTHS)

2.2% 
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50.5%
Last 
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week



Question: Thinking carefully about 
how you expect to spend your 
income in the NEXT THREE MONTHS, 
please use the scale below to 
describe your spending priorities.  
(Select one)

Leisure travel will be a 
_________________

(Base: Waves 45 data. Respondents expecting to 
travel in the next three months, 596 completed 
surveys. Data collected January 15-17, 2021)

LEISURE TRAVEL AS A BUDGET PRIORITY (NEXT 3 MONTHS)
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Question: In the NEXT THREE 
MONTHS, which of these actions do 
you expect to take as a result of the 
ongoing COVID-19 pandemic? 
(Select all that apply)

(Base: Waves 45 data. Respondents expecting to 
travel in the next three months,  completed surveys. 
Data collected January 15-17, 2021)

EXPECTATIONS FOR ADAPTING TO THE PANDEMIC (NEXT 3 MONTHS)
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Visit less crowded places

Only travel within the U.S.A.
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Question: In the NEXT THREE MONTHS, which of these actions do you expect to take as a result of the ongoing COVID-19 pandemic? 
(Select all that apply)

EXPECTATIONS FOR ADAPTING TO THE PANDEMIC (NEXT 3 MONTHS)



KEY TAKEAWAYS
Looking specifically at the outlook for the next 3 months:

• The average number of reported trips in this period is 1.1, 
up from 1.0 last week. 

• There has been a modest increase in expectations for 
travel to cities and beaches, as well as state and regional 
recreational areas and mountain destinations.

• The average American expects to spend $1,541 on these 
leisure trips. Millennials plan to spend more on average 
compared to older travelers.

• Back to Normal Barometer: Fewer travelers now say they 
will visit less crowded places, take fewer trips than they 
normally would like, visit outdoor-oriented destinations 
and avoid air travel specifically in response to the 
pandemic



FEELINGS ABOUT A 
COVID-19 VACCINE



How much do you agree with the following statement?
Statement: I'm not traveling until vaccines are made widely available.

(Base: Waves 41-45. All respondents, 1,201, 1,207, 1,206, 1,225 and 1,205 
completed surveys.)

Strongly 
agree, 25.9%

Agree, 23.8%
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Disagree, 
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EXPECTED SAFETY OF COVID-19 VACCINES

Question: How safe do you 
expect a COVID-19 vaccine will 
ultimately be? (Select one)

(Base: Waves 45 data. All respondents, 
1,205 completed surveys. Data collected 
Jan 15-17, 2021)

50.3%
55.0%

58.6%
55.5%

53.3%
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EXPECTATIONS TO TAKE A COVID-19 VACCINE

Question: Do you expect that 
you will take one of the 
recently developed COVID-19 
vaccines?

44.1% 41.5% 39.2% 42.0%
46.2%

40.7%
44.7%

49.6%
51.7% 54.1%

60.1% 61.4%
58.6%
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50%

60%

70%
% Who Say Yes

(Base: Waves 45 data. All respondents, 
1,205 completed surveys. Data collected 
Jan 15-17, 2021)





VACCINES FOR CHILDREN 

Question: Will you have your 
children take a COVID-19 
vaccine? (Select one)

(Base: Wave 45 data. Respondents with 

school-aged children, 441 completed 

surveys. Data collected Jan 15-17, 2021)

Yes, 50.4% No, 27.1%

Maybe, 15.9%I don't know, 
6.5%

53.2%
Last 

week



SUMMER TRAVEL & CHILDREN’S VACCINATION

Question: Please think now about your family travels 
NEXT SUMMER. Imagine that by next summer COVID-
19 vaccinations have been widely distributed 
amongst adults, but children have not yet been widely 
vaccinated.  Your children have not yet been 
vaccinated.

Would this situation be likely to stop you from taking 
a family vacation next summer?  (Select one that best 
describes you)

(Base: Wave 39 data. Respondents with school age children they 

travel with, 353 completed surveys. Data collected December 4-6, 

2020)

4.2% 

11.8% 

32.4% 

25.7% 

25.8% 

0% 10% 20% 30% 40% 50%

Not applicable

I don't know / I'm not sure

No, this would not likely stop us from
traveling

Maybe, I'd assess the situation at that
time

Yes, I won't travel if the children
aren't yet vaccinated



VACCINES AND OPTIMISM FOR A RETURN TO NORMAL

Question: Does recent news about 
vaccine developments affect your 
optimism about life returning to 
normal (or near normal) in the 
next SIX (6) MONTHS? (Select one 
to fill in the blank)

The vaccine news has made me 
_______________________ about 
life returning to normal (or near 
normal) in the next six months.

(Base: Waves 45 data. All respondents, 
1,205 completed surveys. Data collected 
Jan 15-17, 2021)

3.1% 

3.6% 

37.0% 

37.5% 

18.8% 

0% 10% 20% 30% 40% 50%

Much less optimistic

Less optimistic

Neutral (Neither more nor less
optimistic)

More optimistic

Much more optimistic 56.3%
61.9%

Last 
week



3.0% 

3.9% 

42.2% 

34.3% 

16.7% 
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Much less optimistic

Less optimistic

Neutral (Neither more nor less
optimistic)

More optimistic
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VACCINES AND OPTIMISM FOR SAFE TRAVEL

Question: Does recent news about 
vaccine developments affect your 
optimism about being able to 
travel safely in the next SIX (6) 
MONTHS? (Select one to fill in the 
blank)

The vaccine news has made me 
_______________________ about 
BEING ABLE TO TRAVEL SAFELY 
in the next six months.

(Base: Waves 45 data. All respondents, 
1,205 completed surveys. Data collected 
Jan 15-17, 2021)

51.0%

56.4%
Last 

week



TRAVEL PLANS DUE TO COVID-19 VACCINES

Question: Have you begun 
planning (or booking) any future 
travel in anticipation of the 
COVID-19 vaccine being widely 
available? (Select one)

(Base: Waves 45 data. All respondents, 
1,205 completed surveys. Data collected 
Jan 15-17, 2021)

Yes, 31.4%

No, 68.6%

33.7%
Last 

week

Millennials or younger – 42.6%
Gen X – 31.4%
Baby Boomers or older – 20.2%



KEY TAKEAWAYS

• 58.6 % of Americans expect to take a COVID-19 
vaccine and the majority expect they will be 
inoculated by the end of June

• Optimism about a return to normal—and travel 
normal—in the next 6 months is down somewhat

• Millennials are the likeliest generation to say that 
they have started planning future trips in 
anticipation of the COVID-19 vaccine being widely 
available



RETURN OF LIVE EVENTS



Question: How much do you miss 
festivals and other live events?

(Base: Waves 45 data. All respondents, 1,205 
completed surveys. Data collected January 15-17, 
2021)

HOW MUCH ARE EVENTS MISSED?

19.7% 

13.2% 

35.9% 

21.7% 

9.6% 
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N/A-Not part of my lifestyle

Don't miss

Miss somewhat

Miss a lot

Miss terribly--My heart aches

67.2%



52.9% By Generation: 
• Millennials - 64.0% 
• Gen X - 54.8%
• Boomers - 38.5%



Question: What type of live event or festival would you most want to attend first in 2021?

TYPES OF EVENTS THEY WANT TO ATTEND FIRST IN 2021

(Base: Waves 45 data. All respondents, 709 completed surveys. Data collected January 15-17, 2021)
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Question: When thinking 
about attending a festival 
or live event, moving 
forward, what operational 
practices will you want to 
see used? (Select all that 
apply)

(Base: Waves 45 data. All 
respondents, 1,205 completed surveys. 
Data collected January 15-17, 2021)

OPERATIONAL PRACTICES DESIRED AT LIVE EVENTS/FESTIVALS

19.2% 

24.7% 

25.3% 

26.3% 

35.4% 

37.8% 

43.9% 

46.1% 

57.9% 

0% 20% 40% 60% 80%

NONE OF THESE

Mobile food + drink ordering app

Staff delivering food and drink (as opposed to people lining up
at stalls to order and pick-up)

Pre-arrival health questionnaire

Staggered event arrival time slots (you receive a designated
time to arrive to the event to avoid crowding upon entry)

Floor markings to enforce Social distancing

Body temperature screenings upon entry

Cleaning activity during your attendance

Hand sanitizer stations



Question: If a negative COVID-19 
test result is required of all attendees 
at a live event or festival, how 
would that affect your level of 
comfort in attending the event? 
(Select one to complete the sentence)

If all attendees were required to take 
a COVID-19 test, I'd be 
______________ attending.

(Base: Waves 45 data. All respondents, 1,205 
completed surveys. Data collected January 15-17, 
2021)

REQUIRED COVID-19 TESTS AND COMFORT WITH ATTENDANCE

4.3% 

4.0% 

46.6% 

30.0% 

15.2% 

0% 10% 20% 30% 40% 50% 60%

Much less comfortable

Less comfortable

Neutral (Neither more nor less
comfortable)

More comfortable

Much more comfortable

45.2%



Question: If proof of having taken a 
vaccine is required of all attendees 
at a live event or festival, how 
would that affect your level of 
comfort in attending the event? 
(Select one to complete the sentence)

If all attendees were required to 
have taken a vaccine, I'd be 
_________________ attending.

(Base: Waves 45 data. All respondents, 1,205 
completed surveys. Data collected January 15-17, 
2021)

REQUIRED COVID-19 VACCINATIONS AND COMFORT ATTENDING

5.7% 

3.2% 

40.0% 

31.3% 

19.7% 

0% 10% 20% 30% 40% 50% 60%

Much less comfortable

Less comfortable

Neutral (Neither more nor less
comfortable)

More comfortable

Much more comfortable

51.0%



KEY TAKEAWAYS

• The majority of American travelers miss festivals 
and live events. 

• Over half of Americans who attend festivals and live 
events expect that they will feel comfortable 
traveling to attend them by September of this year, 
with Millennials expressing the highest propensity 
to feel comfortable traveling by then.

• Concerts and music-related events are the types of 
events travelers most want to attend in 2021. 

• American travelers would feel more comfortable 
attending events if a negative COVID-19 test result 
and proof of vaccination were required.  
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15.2%
5.3%
6.1%
6.3%

7.7%
7.9%
8.4%

9.9%
13.3%
13.8%
14.0%

15.5%
15.7%

17.5%
21.4%

23.0%
23.8%
24.5%

36.8%

0% 10% 20% 30% 40%

NONE OF THESE
Digital influencers

APPs on my mobile phone
Text messages

TikTok
Pinterest

Travel podcasts
Twitter

Advertisements on the Internet
Newspaper travel sections (printed)

Broadcast television
Instagram

Streaming video services (YouTube, Hulu, etc.)
Official local or state visitor guides (printed)

Travel or lifestyle magazines (printed)
Facebook

Online content (articles and blogs)
Email

Websites found via a search engine

RECEPTIVITY TO MARKETING CHANNELS

Question: Please think about 
how travel destinations 
could best reach you with 
their messages right 
now. Where would you 
generally be MOST 
RECEPTIVE to learning about 
new destinations to visit? 
(Please select all that apply)



RECEPTIVITY TO MARKETING CHANNELS

Millennials and Younger

7.1%
11.3%

13.2%
13.9%
14.7%
15.0%

16.4%
19.4%
19.8%
19.9%

21.4%
24.5%
25.6%
25.7%
25.8%

27.0%
29.1%

35.5%
35.6%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

NONE OF THESE
Newspaper travel sections (printed)

Official local or state visitor guides (printed)
APPs on my mobile phone

Digital influencers (online personalities with…
Broadcast television

Travel podcasts
Twitter

Pinterest
Text messages

Travel or lifestyle magazines (printed)
TikTok

Websites found via a search engine
Advertisements on the Internet

Streaming video services (YouTube, Hulu, etc.)
Online content (articles and blogs)

Email
Facebook
Instagram

Average = 
3.9 resources



10.9%
4.8%
5.7%

7.2%
7.5%
8.1%

11.5%
12.0%

14.4%
15.1%
16.1%

18.2%
19.6%

23.0%
25.1%

27.7%
28.0%

30.9%
32.4%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

NONE OF THESE
Digital influencers (online personalities with large…

TikTok
Pinterest

Text messages
APPs on my mobile phone

Twitter
Travel podcasts

Advertisements on the Internet
Instagram

Newspaper travel sections (printed)
Official local or state visitor guides (printed)

Streaming video services (YouTube, Hulu, etc.)
Travel or lifestyle magazines (printed)

Online content (articles and blogs)
Broadcast television

Facebook
Email

Websites found via a search engine

RECEPTIVITY TO MARKETING CHANNELS

Generation X

Average = 
3.1 resources



RECEPTIVITY TO MARKETING CHANNELS

20.0%
1.3%
2.0%
2.6%
2.8%
2.9%
3.2%
3.9%

7.6%
8.3%

10.3%
11.3%

17.8%
19.6%

21.1%
26.7%
27.2%

28.4%
40.7%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

NONE OF THESE
TikTok

Digital influencers (online personalities with large…
Twitter

Instagram
Pinterest

APPs on my mobile phone
Text messages

Travel podcasts
Streaming video services (YouTube, Hulu, etc.)

Facebook
Advertisements on the Internet

Newspaper travel sections (printed)
Online content (articles and blogs)

Travel or lifestyle magazines (printed)
Official local or state visitor guides (printed)

Broadcast television
Email

Websites found via a search engine

Boomers and Older

Average = 
2.4 resources



P A G E  1 1 1

7.7% 

5.7% 

6.6% 

8.7% 

6.9% 

6.4% 

9.9% 

8.3% 

8.2% 

8.4% 

11.6% 

12.4% 

9.7% 

9.6% 

10.6% 

13.1% 

18.3% 

6.2% 

8.8% 

9.0% 

9.1% 

10.9% 

14.2% 

12.2% 

14.7% 

15.0% 

17.5% 

15.2% 

14.9% 

20.1% 

22.1% 

23.5% 

21.1% 

36.3% 

0% 20% 40% 60%

TikTok

Digital influencers (online personalities with large followings)

Travel podcasts

Twitter

Pinterest

Newspaper travel sections (printed)

Instagram

APPs on my mobile phone

Broadcast television

Travel or lifestyle magazines (printed)

Streaming video services (YouTube, Hulu, etc.)

Facebook

Official local or state visitor guides (printed)

Official websites of state or national government travel offices

Official websites of local visitors bureaus or chambers of commerce

Online content (articles and blogs)

Websites found via a search engine

Always use Frequently use

FREQUENCY OF USE: MARKETING CHANNELS

Question: In general, 
when planning your 
travel which best 
describes how often 
you use each of the 
following? (Select one 
that best completes the 
sentence)

I _____________ this 
resource in travel 
planning



FOLLOW US ON SOCIAL MEDIA FOR THE LATEST TRENDS 

@DA_Research 

@Destination Analysts Research

@DestinationAnalysts

@Destination Analysts, Inc


	Slide Number 1
	Slide Number 2
	Slide Number 3
	A Look Back on 2020:�What One Word Best Describes �How You Feel about Travel? �
	Slide Number 5
	What ONE WORD best describes how you feel about travel in 2021?
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38
	Slide Number 39
	Slide Number 40
	Slide Number 41
	Slide Number 42
	Weekly Scorecard: The Good
	Weekly Scorecard: The Bad
	Slide Number 45
	Slide Number 46
	Slide Number 47
	Slide Number 48
	Slide Number 49
	Which domestic destinations do you most want to visit this upcoming year?  (Write in up to three)
	Slide Number 51
	Slide Number 52
	What ONE EXPERIENCE do you most want to have on your trips in 2021?
	Slide Number 54
	Slide Number 55
	Slide Number 56
	Slide Number 57
	Slide Number 58
	Slide Number 59
	Slide Number 60
	Slide Number 61
	Slide Number 62
	Slide Number 63
	Slide Number 64
	Slide Number 65
	Slide Number 66
	Slide Number 67
	Slide Number 68
	Slide Number 69
	Slide Number 70
	The Next 3 Months
	Slide Number 72
	Slide Number 73
	Slide Number 74
	Slide Number 75
	Slide Number 76
	Slide Number 77
	Slide Number 78
	Slide Number 79
	Slide Number 80
	Slide Number 81
	Slide Number 82
	Slide Number 83
	Slide Number 84
	Slide Number 85
	Slide Number 86
	Slide Number 87
	Slide Number 88
	Slide Number 89
	Slide Number 90
	Slide Number 91
	Slide Number 92
	Slide Number 93
	Slide Number 94
	Slide Number 95
	Slide Number 96
	Slide Number 97
	Slide Number 98
	Slide Number 99
	Slide Number 100
	Slide Number 101
	Slide Number 102
	Slide Number 103
	Slide Number 104
	Slide Number 105
	Slide Number 106
	Slide Number 107
	Slide Number 108
	Slide Number 109
	Slide Number 110
	Slide Number 111
	Slide Number 112

