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TRAVEL SPENDING

YEAR-OVER-YEAR % CHANGE
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SD HOTEL VISITOR INSIGHTS
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VISITOR ARRIVAL DURING MONTH OF JANUARY 2021
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WHEN IS YOUR NEXT TRIP PLANNED

Travel Sentiment Study: Fielded on March 9, 2021”



IN THE NEXT MONTH, HOW DO YOU EXPECT THE SEVERITY OF THE VIRUS TO CHANGE IN THE US

EXPECTATIONS FOR CORONAVIRUS

Travel Sentiment Study: Fielded on March 5-7, 2021”



DESTINATION TYPES
AMERICANS WHO PLAN TO VISIT IN THE NEXT THREE MONTHS
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Cities or metro areas

Small towns, villages or rural destinations

Beach destination/resorts

State, county or regional parks

U.S. National Parks

Mountain destinations/resorts
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Desert destinations/resorts

Travel Sentiment Study: Fielded on March 5-7, 2021”



HOW AMERICANS FEEL ABOUT 
TRAVEL

Travel Sentiment Study: Fielded on March 5-7, 2021”



I FEEL SAFE TRAVELING OUTSIDE OF 
MY COMMUNITY

Travel Sentiment Study: Fielded on March 9, 2021”



IMPACT OF VACCINE ON TRAVEL PLANS

Travel Sentiment Study: Fielded on March 9, 2021”



WHEN IS YOUR NEXT TRIP PLANNED?

Travel Sentiment Study: Fielded on March 9, 2021”



TRAVELERS WITH PLANS FOR NEXT 
SIX MONTHS

Travel Sentiment Study: Fielded on March 9, 2021”



For your next leisure trip, what tasks have you already completed?

TRAVEL PLANNING TASKS COMPLETED
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17%

14%
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12%

10%

44%

Researched destinations to visit

Researched lodging options/places to stay

Finalized the destination I will visit

Booked lodging

Researched airline tickets

Researched travel activities

Planned my travel activities

Purchased airline tickets

None of these

Travel Sentiment Study: Fielded on March 5-7, 2021”



TRAVEL EXCITEMENT

“Through active social listening efforts, our 

team has recently seen a 40% increase in 

travelers sharing their excitement for 

upcoming trips on social media. ”

CEO, MMGY GLOBAL – CLAYTON REID



+40%
SESSIONS

+25%
PAGEVIEWS

-10%
GOAL COMPLETIONS

WEBSITE TRAFFIC AND ENGAGEMENT – JAN THRU FEB, 2021 VS. PRIOR YEAR

TRAVELSOUTHDAKOTA.COM



HOTEL FORECAST INDEX
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US TRAVEL FORECAST - VOLUME


