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• Back to Basics

• Brand Voice

• Content Calendar

• Engagement Tactics

WHAT WE’LL COVER





SOCIAL MEDIA BASICS



BASICS

• Social Channels

• Keep it Sustainable 

• Define Audience and Goals

• Attraction Information

• Utilize Platform Analytics 



FINDING YOUR BRAND 

VOICE



BRAND VOICE

• Personality

• Consistency

• Visitor Expectations 



DEVELOPING A CONTENT 

CALENDAR



CONTENT CALENDAR

• Consider the Audience

• Photo and Video

• Content Buckets 



https ://docs.google.com/spreadsheets/d/1Wl_wADOT7ez73yf9L8QDnxK5FDBdhqHv_hj9iYuX1Qo/edit?usp=sharing

https://docs.google.com/spreadsheets/d/1Wl_wADOT7ez73yf9L8QDnxK5FDBdhqHv_hj9iYuX1Qo/edit?usp=sharing


CONTENT CALENDAR

• Holidays, Events, etc.

• Review Calendar Frequently

• Spend “Targeted” Time on Social



ENGAGEMENT TACTICS



BE ENGAGING

• Giveaways / Contests

• Tag a Friend / Ask Questions

• Shareable Content

• Hashtags

• Community Management



CONTENT EXAMPLES
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