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WHO WE ARE
Travel South Dakota enhances the quality of life for South Dakotans and visitors by 

strengthening the communities, encouraging responsible stewardship, and creating 

meaningful experiences for all to enjoy.



STRATEGY
This land is full of footprints. They’re old, new, pedestrian, and wild. However they got 

here, they came from somewhere. Yet they all abide by the same code: To keep 

SoDak a land of wild rivers, clean trails, western skies, rolling prairie, and towering hills.

Join us on an adventure that starts with locals and extends to visitors.



WHAT WE 
KNOW

● The overall quality of a destination’s visitor 
experience includes what local communities value, 
and how residents are striving to achieve their 
collective goals. 

● In fact, consumers now name a brand being true to 
its values – and matching their own – as the most 
important factor in purchase decisions.

● Virtuoso found in 2021 that 72% of people said travel 
should support local communities and economies, 
preserve destinations’ cultural heritage and protect 
the planet.



WHY THIS 
MATTERS

Travel & Tourism is at a crossroads. As international travel 
returns, it can bounce back and return to business as 
usual, which may at times place an unsustainable 
burden on destinations and communities, or it can 
proactively bounce forward and adopt a stewardship 
approach that balances the needs of visitors with the 
needs of destinations and residents. 



STRATEGIC 
VISION

In accordance with Travel South Dakota’s strategic vision, 
our campaign strives to strike the right balance between 
the positive economic impacts of visitors to our 
communities and the correlated implications for 
responsible utilization and maintenance of our natural 
resources, stewardship of our community assets, and the 
preservation of the state tourism industry’s world-famous 
hospitality and of our South Dakota way of life.



CAMPAIGN 
OBJECTIVES

The campaign must be flexible to focus on the following:

● Building awareness of lesser-known visitor 
experiences statewide and proactively promoting 
South Dakota as a year-round destination

● Educating residents and visitors on the importance 
of responsible travel practices

● Preserving cultural heritage and supporting local 
businesses

● Consistently connecting with residents, listening to 
their perspectives and proactively sharing the 
positive contribution tourism makes to South 
Dakota’s way of life



STEWARDSHIP
ISSUES

What issues we hope to positively impact: 

• Picking up trash
• Staying on the trail
• Seasonal outdoor preparedness tips
• Respecting wildlife 
• Shopping  locally 
• Respecting frontline workers
• Roadtrip preparedness
• Cultural integrity 
• Hunting/Fishing best practices





FPO



PHASE 2 - Program Launch
● Pledge / Landing Page
● Paid Media – OOH + Digital + Social
● Press Release 
● Video

ROLLOUT 
PLAN 

PHASE 1 - Gain Industry Traction
● Webinar 
● Industry Emails
● Toolkit for Industry 

PHASE 3 - Destination Stewardship Industry Input
● Tackle Specific Issues
● Industry Training 

PHASE 4 - Program Growth 
● Program Extensions 



20
23

 S
TE

W
AR

D
SH

IP
 —

VI
D

EO
 :

30





Full Page Ad

Display Banners







● Tourism Conference Integration / Workshops

● Co-Op Opportunities 

● Physical Presence (Signage at Trailheads) 

● Certifications

● Low-Impact Travel Itineraries and Audience Focus

● Engaging Influencers 

EXTENSION
IDEAS



STATE PARK SIGNAGE



THANK YOU
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