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HIGHLIGHT EVERY AREA OF 
SOUTH DAKOTA

Encourage individuals through gamification to explore and experience 
hidden treasures found throughout the state. 



HOW IT WORKS



HOW IT WORKS

IN THREE SIMPLE STEPS

01 02 03
GET YOUR PASS
A mobile-exclusive passport of 
curated attractions, retailers, 
restaurants, parks and more.

RECEIVE TEXT
Passport instantly delivered to 
phone via text and email for 
immediate use. No app to download 
but can be saved to phone.

REDEEM
When visiting a participating 
location, simply check-in, through 
geolocation services, to count a 
visit for a prize.



HOW IT WORKS

1. Customer will access 
the pass on their phone.

2. User will locate participating business or location within the 
passport Experience tab.



HOW IT WORKS

3. When a customer checks-in, they’ll need to make sure their location 
services are on, and they’ll need to be within 0.25 miles of the business.

4. A checkmark will be present 
upon successful check-in.



EXPLORE AND BE REWARDED



EXPLORATION REWARDS

➔  10 POINTS (1 Stop): Local Artist Stickers, Kids 

Activity Book

➔  50 POINTS (5 Stops): Custom South Dakota 

Posters, Stuffed Buffalo

➔  150 POINTS (15 Stops): Field Notes, Carhartt Cap 

➔  200 POINTS (20 Stops): T-shirt, Big Frig Rambler

➔ 350 POINTS (35 Stops): ENO Hammock, Osprey 

Backpack



EXPLORATION REWARDS



BANDWANGO



➔ Bandwango is a destination marketing platform 

that enables the creation and management of 

digital passports or "pass" programs.

➔ The platform facilitates seamless collaboration 

between destinations, attractions, and local 

businesses to create engaging and personalized 

experiences for visitors.

➔ Bandwango works by providing a digital space 

where users can access and collect various offers, 

discounts, or experiences from participating 

businesses within a destination.

SO, WHAT IS BANDWANGO?



5,186
Sign Ups

Check Ins

5,877

Usage Rate 
29.5%

TRAVEL SOUTH 
DAKOTA 2023 
PASSPORT PROGRAM



➔  Great Finds - Hidden gems focused gamified check 

in challenge with points of interest & businesses 

➔ Relaunched March 2022

➔ Sign ups: 2685/ increased from last version 2666

➔ Check ins: 3051 /increased from last version 897

➔ Tribal Nations: Oceti Sakowin – Gamified check in 

challenge with points of interest & businesses 

➔ Launched June 2023 

➔ Sign ups: 192

➔ Check ins: 226

TRAVEL SOUTH DAKOTA PASSPORT PROGRAM



➔  State of Create – Art focused gamified check in 

challenge with points of interest & businesses 

➔ Relaunched February 2023

➔ Sign ups: 945/ increased from last version 107

➔ Check ins: 1647/ increased from last version 31

➔ Peaks to Plains – Outdoor focused gamified check in 

challenge with points of interest & businesses

➔ Launched February 2023 

➔ Sign ups: 1364

➔ Check ins: 953

TRAVEL SOUTH DAKOTA PASSPORT PROGRAMS



➔ Increased visibility: Passports create a 
centralized platform for local businesses 
to showcase their offerings to a broader 
audience, reaching potential customers 
who may not have discovered them 
otherwise.

➔ Collaboration: Businesses can 
collaborate with other local entities to 
enhance the overall visitor experience 
and create attractive bundled offerings, 
encouraging visitors to explore and 
spend more.

➔ Data insights: Bandwango provides 
valuable data and analytics to 
businesses, offering insights into visitor 
behavior, preferences, and spending 
patterns, enabling informed marketing 
strategies.

HOW BANDWANGO PASSPORTS BENEFIT LOCAL BUSINESS



WHAT BUSINESSES CAN DO TO PROMOTE PASSPORTS

➔ Social media promotion: Actively share 
passport details, exclusive offers, and 
engaging content across various social 
media channels to reach a wider 
audience.

➔ In-store promotion: Display promotional 
materials within businesses to inform and 
encourage customers to participate in 
the passport program.

➔ Collaborative marketing: Partner with 
other businesses and the destination 
marketing organization to cross-promote 
the passport program, maximizing reach 
and impact.



COMMON PRACTICES TO MAKE THE BEST USER EXPERIENCE

➔  Clear instructions: Provide clear and 

concise instructions on how to use the 

passport, collect stamps or rewards, and 

redeem offers.

➔ Regular updates: Keep the passport 

program dynamic by regularly updating 

offers and introducing seasonal 

promotions to maintain user interest.



2024 PROGRAM RELAUNCH



2024 PROGRAM RELAUNCH



2024 PROGRAM RELAUNCH



2024 PROGRAM RELAUNCH



2024 PROGRAM RELAUNCH

PROMOTION EFFORTS

➔ South Dakota Vacation Guide

➔ Welcome Centers

➔ Email Marketing

➔ Digital and Social

➔ TravelSouthDakota.com



FREQUENTLY ASKED QUESTIONS



➔ SD Great Finds - Launched 

➔  State of Create - Launched

➔ Peaks to Plains - Launched

➔ Tribal Nations Oceti Sakowin - Launched 

➔ Head for the Hills- April 2024

➔ Regional Passports, Agritourism, More! 

WHAT PASSPORT IS NEXT?



DO I NEED TO SIGN UP FOR JUST ONE PASSPORT?

TravelSouthDa…



➔ Visitor Awareness Are visitors or residents well-aware of the 

business or location?

➔ Business Reviews Does the business have overall good reviews 

on Google and/or Facebook?

➔ Location/Proximity Is the business/attraction in an area of the 

state that can help better distribute visitors to all areas of the state?

➔ Contact Us Reach out to me (Alexa Dorn) and we’ll add your 

business/location to the list for current or future passports

HOW DO I GET ADDED TO A PASSPORT?



LEARN MORE



SIGN UP AND LEARN MORE

TRAVELSOUTHDAKOTA.COM SDVISIT.COM



➔  Alexa Dorn, Marketing Campaigns & Projects Manager at Alexa.Dorn@TravelSouthDakota.com

➔   Krystal Rosado, Client Success Specialist at Krystal@Bandwango.com 

CONTACT US

mailto:Alexa.Dorn@TravelSouthDakota.com
mailto:Krystal@Bandwango.com


QUESTIONS?
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