
Travel South Dakota 
Forever 605 Webinar

A p r i l  2 ,  2 0 2 4



WHO WE ARE
Travel South Dakota enhances the quality of life for South 

Dakotans and visitors by strengthening the communities, 

encouraging responsible stewardship, and creating 

meaningful experiences for all to enjoy.



STRATEGIC 
VISION

The Forever 605 campaign strives to 
find the balance between the positive 
economic impact of visitors while 
being good stewards of our state's 
resources, assets and way of life. 



CAMPAIGN
OBJECTIVES

➔ Educating residents and visitors on the 
importance of responsible travel practices

➔ Building awareness of lesser-known visitor 
experiences statewide

➔ Proactively promoting South Dakota as a year-
round destination.

The Campaign Must Be Flexible To 
Focus On The Following:



CAMPAIGN
OBJECTIVES

➔ Creating cultural awareness

➔ Supporting local businesses

➔ Consistently connecting with residents 
and listening to their perspectives

➔ Proactively sharing the positive 
contribution tourism makes to South 
Dakota’s way of life

The Campaign Must Be Flexible To 
Focus On The Following:



➔ Picking up trash

➔ Respecting wildlife 

➔ Trail care and etiquette 

➔ Seasonal outdoor preparedness tips

➔ Shopping  locally 

What issues we hope to 
impact positively: 

STEWARDSHIP
ISSUES



➔ Respecting frontline workers

➔ Roadtrip preparedness

➔ Cultural awareness 

➔ Hunting/Fishing best practices

What issues we hope to 
impact positively: 

STEWARDSHIP
ISSUES



FPO



“The overall quality of a destination’s visitor experience 

includes what local communities value and how 

residents are striving to achieve their collective goals.”

– Destination Next



“In fact, consumers now name a brand being true to its 

values – and matching their own – as the most 

important factor in purchase decisions.”

– Destination Next



2023 FOREVER 605 IMPACT

43.3k+
Total Expected

Hotel & Flight Bookings



2024 FOCUSED EFFORTS
What’s New, What Next?



➔ Toolkit Rollout (Winter ‘23/’24)

➔ Tourism Conference 2024 Update & Promotion

➔ Year-Round Paid Marketing Efforts

➔ Industry-focused Paid & PR Efforts incl. Swag, 
Promos, Email Campaign (Spring/Summer)

➔ Industry Partnerships (Spring/Summer)

➔ PR Strategy incl. Press Releases, Story Pitches, 
Paid Content efforts (Spring/Summer)

➔ Social Media Strategy (”Forever 605 Day”, 
Summer)

2024 Focused Efforts:

2024 FOREVER 
605 EFFORTS



2024 PAID MARKETING EFFORTS
Year-Round Media Calendar
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▶ Click to Play 

https://youtu.be/uDgN7381zLQ?si=G9DELBpWx9MWlJgT
https://youtu.be/uDgN7381zLQ?si=G9DELBpWx9MWlJgT


MEDIA CADENCE

Campaign Feb Mar Apr May Jun Jul Aug Sept Oct Nov Dec

Peak National Heavy-up in March/April and July/Aug

Peak Regional 80% of Budget in March-July

Peak Co-op

Arts & Culture

Indigenous Lakota in Spring

Forever 605 Heavy-up in June-August

Sturgis O-G H-D Second Flight of 2024

Hunting & Fishing
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INDUSTRY PARTNERSHIPS
How Can We Work Together?



➔ Order a toolkit or check out on SDVisit.com

➔ Think about issues in your area that you feel 
could be positively addressed

➔ Reach out to work together on messaging and 
developing a plan

How Can We Work Together 
to Promote Stewardship?

INDUSTRY 
PARTNERSHIPS



FOREVER 605 INDUSTRY TOOLKIT 



➔ Encourage awareness and promote pledge 
signups for both visitors and local stakeholders.

➔ Carry Forever 605 swag and invite people to 
“join the club!”

How Can We Work Together 
to Promote Stewardship?

INDUSTRY 
PARTNERSHIPS



FOREVER 605 
SWAG - GEAR



FOREVER 605 
SWAG - STICKERS



FOREVER 605 
SWAG - SIGNAGE



FOREVER 605 
LOCAL POSTER
11” x 17”



FOREVER 605 
SWAG - SIGNAGE



➔ Let us know about stewardship events or efforts 
in your area, so we can celebrate and share 
successes

How Can We Work Together 
to Promote Stewardship?

INDUSTRY 
PARTNERSHIPS



SIOUX FALLS
Downtown Ambassador 
Program



DEADWOOD
The (Cigarette) Butt 
Brigade Main Street 
Cleanup Effort



Black Hills 
National Forest
Various Groups

Some of the groups that have helped clean 
up trails and the forest picked up and hauled 
out trash or even helped build/maintain 
trails : 

➔ Norbeck Society

➔ Black Hills Backcountry Horsemen of 
South Dakota

➔ South Dakota Off-Road Vehicle Coalition

➔ Off-Road Riders Motorcycle and ATV Club

➔ Black Hills Jeeps

➔ Ridge Riders Mountain Bike Club

➔ Black Hills Trails

➔ Black Hills Nordic Ski Club

BH National Forest Volunteers



QUESTIONS?

Mike Gussiaas / Chief Marketing & Creative Officer
mike.gussiaas@travelsouthdakota.com

Calvin Bloemendaal / Industry Outreach & Development Representative and 
Cultural Heritage Tourism Manager
calvin.bloemendaal@travelsouthdakota.com

mailto:mike.gussiaas@travelsouthdakota.com
mailto:calvin.bloemendaal@travelsouthdakota.com


THANK YOU!

Mike Gussiaas / Chief Marketing & Creative Officer
mike.gussiaas@travelsouthdakota.com

Calvin Bloemendaal / Industry Outreach & Development Representative and 
Cultural Heritage Tourism Manager
calvin.bloemendaal@travelsouthdakota.com

mailto:mike.gussiaas@travelsouthdakota.com
mailto:calvin.bloemendaal@travelsouthdakota.com

