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http://www.youtube.com/watch?v=zFvpgzZ7e78


✪ Why are podcasts an essential part of 
destination marketing strategy?

 
✪ How can I tell effective travel

stories in audio?

✪ What are the different ways podcasts
can be used to promote a destination? 

✪ How can I integrate podcasts into
traditional marketing and sales campaigns?

OUTLINE



FASTEST
GROWING

DIGITAL
MEDIUM

MORE THAN

MILLION
500

PEOPLE LISTEN TO
PODCASTS WORLDWIDE

SOURCE: EDISON RESEARCH 2024



RECORD
HIGH

PODCAST
LISTENERS

OF THE U.S. 12+ POPULATION
HAVE LISTENED TO A PODCAST

67%

SOURCE: THE INFINITE DIAL 2024

OF THE U.S. 12+ POPULATION HAVE LISTENED
TO A PODCAST IN THE LAST MONTH

47%
34%

OF THE U.S. 12+ POPULATION HAVE LISTENED
TO A PODCAST IN THE LAST WEEK



SINCE 2014, THE AVERAGE TIME
SPENT LISTENING TO

PODCASTS HAS GROWN BY

450%
PEOPLE

LISTEN TO
PODCASTS

MORE THAN
EVER

SOURCE: THE INFINITE DIAL 2024



AVERAGE TIME WEEKLY PODCAST LISTENERS SPEND LISTENING TO PODCASTS
BASE: LISTENED TO PODCAST IN LAST WEEK



WHY ARE PODCASTS
AN ESSENTIAL PART
OF A DESTINATION’S

MARKETING STRATEGY?

THE RIGHT AUDIENCE



HIGHLY
COVETED BY

ADVERTISERS

MORE 

COMPARED TO THE U.S. POPULATION,
MONTHLY PODCAST LISTENERS ARE…

EMPLOYED 
MORE 

EDUCATED 

MORE 
AFFLUENT 



HOUSEHOLD INCOME OF MONTHLY PODCAST USERS
BASE: U.S. AGE 18+ MONTHLY PODCAST LISTENERS WHO GAVE A RESPONSE



EDUCATIONAL ATTAINMENT OF MONTHLY PODCAST LISTENERS
BASE: U.S. AGE 18+ MONTHLY PODCAST LISTENERS WHO GAVE A RESPONSE



PODCASTS
REACH 

KEY
CONSUMERS

OF THOSE AGED 35-54 ARE
MONTHLY PODCAST LISTENERS

55%

OF THOSE AGED 55+ ARE
MONTHLY PODCAST LISTENERS

27%



WEEKLY PODCAST LISTENING AMONG AGE 12-34
% LISTENED TO PODCAST IN THE LAST WEEK



WHY ARE PODCASTS
AN ESSENTIAL PART
OF A DESTINATION’S

MARKETING STRATEGY?

EFFECTIVENESS OF MEDIUM



LISTENERS
ARE 

RECEPTIVE
TO ADS

OF WEEKLY PODCAST LISTENERS
HAVE PURCHASED A PRODUCT OR
SERVICE AS RESULT OF HEARING

AN AD ON A PODCAST

46%



PODCASTS
INCREASE
PRODUCT

AWARENESS

SAY PODCAST ADS INCREASE THEIR AWARENESS
OF PRODUCTS, BRANDS AND SERVICES.

69%

OF LISTENERS PAY MORE ATTENTION
THAN OTHER MEDIA

81%



WHY ARE PODCASTS
AN ESSENTIAL PART
OF A DESTINATION’S

MARKETING STRATEGY?

HIGHEST ENGAGEMENT



MORE
ENGAGEMENT

✪  How we listen: Multi-tasking

✪  70,000+ downloads

✪  73% consumption

✪  21 mins listen per episode

✪  24,500 hrs engagement



HOW TO
TELL

EFFECTIVE
STORIES
IN AUDIO



HOW TO
TELL

EFFECTIVE
STORIES
IN AUDIO

IMAGINATION



IMMERSION

HOW TO
TELL

EFFECTIVE
STORIES
IN AUDIO



AUTHENTICITY

HOW TO
TELL

EFFECTIVE
STORIES
IN AUDIO



HOW TO
TELL

EFFECTIVE
STORIES
IN AUDIO

DEEPER
STORIES



✪ Longer engagement = more effective stories

✪ Active imagination = emotional connection

✪ Deeper immersion = better conversion

✪ Local voices = authentic selling

CREATIVE
SUMMARY



✪ Create your own show > Apple, Spotify etc.

✪ Website integration 

✪ Social content & what works

✪ Leverage YouTube channel 

✪ Trailer videos

✪ Explorer’s Podcast Network

PROMOTING
YOUR

PODCAST



WEBSITE INTEGRATION



SOCIAL
CONTENT

https://docs.google.com/file/d/1VzHC-NvvgvfruxlJG9EwtvDzaIOszJIj/preview


TRAILER VIDEO

http://www.youtube.com/watch?v=1u8c_EtrA9c


INTEGRATING
PODCASTS

WITH AUDIO
MARKETING

✪Your podcast is your homebase

✪60 secs vs 23 mins

✪Easiest conversion

✪Authentic ads

✪Feed drop marketing

✪Explorer’s Podcast Network



INTEGRATING
PODCASTS

WITH SALES
CAMPAIGNS

✪Training tool

✪Sales asset 

✪New product

✪Local partnerships 

✪QR Codes

✪Audio Brochures



Why are podcasts an essential part of destination marketing strategy?

Huge market, which is rapidly growing, that connects you with the right 
audience in an effective way.  
 



How can I tell effective travel stories in audio?

Longer engagement means deeper stories that immerse listeners in an 
authentic way, and make it come alive in their imagination.



What are the different ways podcasts can be used to
promote a destination? 

✪ Build your audio homebase. 
✪ Enhance your website. 
✪ Create authentic social content.
✪ Provide a new training tool. 
✪ Create an effective sales asset.
✪ Share with partners. 
✪ Create your audio brochure. 
✪ Provide a new asset for media.
✪ Feed drop marketing.



How can I integrate podcasts into traditional marketing
and sales campaigns?

Add a new layer to your marketing infrastructure to create doorways to 
deeper stories. 

Video = Show Words = Inform Social = Spark Podcasts = Connect



GREAT STORYTELLING
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QUESTIONS?


