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http://www.youtube.com/watch?v=zFvpgzZ7e78
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0 Why are podcasts an essential part of

ategy?




FASTEST

SOURCE: EDISON RESEARCH 2024

MORE THAN

500

MILLION

PEOPLE LISTEN TO
PODCASTS WORLDWIDE
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PO DCAST
LISTENERS

SOURCE: THE INFINITE DIAL 2024




SINCE 2014, THE AVERAGE TIME
SPENT LISTENING TO
PODCASTS HAS GROWN BY

- 450%

SOURGE:THE INFINITE DIAL 2024
Ny ]



AVERAGE TIME WEEKLY PODCAST LISTENERS SPEND LISTENING TO PODCASTS
BASE: LISTENED TO PODCAST IN LAST WEEK

LESS THAN 1 HOUR TO LESS 3 HOURS TO LESS 5 HOURS TO LESS 10 HOURS
ONE HOUR THAN 3 HOURS THAN 5 HOURS THAN 10 HOURS OR MORE MEAN
Total 7:43
Age 12-34 7:35
Age 35-54 744
Age 55+ 8:01
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WHY ARE PODCASTS
- AN ESSENTIAL P







HOUSEHOLD INCOME OF MONTHLY PODCAST USERS
BASE: U.S. AGE 18+ MONTHLY PODCAST LISTENERS WHO GAVE A RESPONSE

$75K or
more
Le; ;T(a” $75K or 56%
550, moore Less than
48 /) $75K

44%




EDUCATIONAL ATTAINMENT OF MONTHLY PODCAST LISTENERS
BASE: U.S. AGE 18+ MONTHLY PODCAST LISTENERS WHO GAVE A RESPONSE

U.S. POPULATION 18+ MONTHLY PODCAST CONSUMERS 18+

Not
college Not
56% College educated
0 educated &
educated 49%

51%
44% °




9%

OF THOSE AGED 35-54 ARE
MONTHLY PODCAST LISTENERS

7%

OF THOSE AGED 55+ ARE
MONTHLY PODCAST LISTENERS




WEEKLY PODCAST LISTENING AMONG AGE 12-34
% LISTENED TO PODCAST IN THE LAST WEEK
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LISTENERS
ARE

RECEPTIVE
TO ADS

6%

OF WEEKLY PODCAST LISTENERS
HAVE PURCHASED A PRODUCT OR
SERVICE AS RESULT OF HEARING
AN AD ON A PODCAST
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HOW-TO
-TELL -

" - EFFECTIVE INATION
STORIES IMAG

IN AUDIO
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CHECK OUT OUR PODCASy
The Trawel South Hakota Stonies

THE TRAVEx
O

EPISODE 6: LITTLE TUWN ON THE PRAIRIE

Hop aboard a horse-drawn cart and journey across the plains of northern South Dakota to

the Ingalls Homestead, the childhood home of author Laura Ingalls Wilder. Along the way,

you'll learn about Laura's life in South Dakota and visit the places that shaped her beloved
"Little House on the Prairie" books.

LISTEN NOW

® @ @ 2 @
Mountain Biking with a Pro in Park
®
City
Park City, which hosted a number of events as part of the 2002 Olympic Winter Games, remains a vibrant hub of activity where the U.S. Freestyle Ski Team

practices their jumps each summer (Read: The Fly Girls of Park City). Apparently, landing on your head in a pool is way better than landing on a mountain.

If you're not up for making the jump yourself (don't worry, professional training is provided), there's still plenty to enjoy. Visit the museum or, if you're feeling
adventurous, try bobsledding on the actual 2002 Olympic track. It's a thrill that guarantees some impressive dinner party stories.

But you don't have to be an aspiring Olympian to find excitement in Park City. The area boasts over 400 miles of hiking trails, three ski resorts and some of the
best mountain biking in the country (Read: Trail to Town Adventures in Park City). Among the top trails is Jenni's Trail, which offers an exhilarating ride that
sounds something like this:

Visit Utah Wills SOUNDCLOUD
Mountain Biking With A Pro In Park City 2 share
LITAH
| |
» 40
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https://docs.google.com/file/d/1VzHC-NvvgvfruxlJG9EwtvDzaIOszJIj/preview

TRAILER VIDEO



http://www.youtube.com/watch?v=1u8c_EtrA9c

@ Your podcast is your homebase
@60 secs vs 23 mins
@ Easiest conversion

wAuthentic ads

@ Feed drop marketing

@ Explorer's Podcast Network



AINTEGRATING

PODCASTS
WITH SALES
CAMRAIGNS
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@ Training tool

W Sales asset

w New product

@ Local partnerships
@ QR Codes

@ Audio Brochures
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GREAT STORYTELLING




‘Inspiring storytelling’ Two-time Webby Nominee
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‘Ear candy for listeners’
Washington Pos .
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