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THE REGION

e 5 Districts
14 Counties
e 3 Bordering States




OUR PURPOSE

We are a non -profit organization dedicated
to increasing the economic impact of the

visitor industry in Southeastern South Dakota.




STAFF

SUE AMY KASI CASEY EMILY



BOARD OF DIREGTORS




OFFICE

« Mead Museum, Yankton
e Casey & Amy - Yankton
 Emily - Sioux Falls







driving visitation

 TSD Co-op Campaign

* Print Advertising
e FB & IG
 Westroads Mall
e Travel Shows



driving visitation / visibility & inspiration

Goal:

Boostawareness and drive
qua lified web traffic to drive
bookings and revenue for our
members and Southeast
South Dakota






CAMPAIGN SCOPE

« March 11- September 31, 2024
 Target Areas:

o Chicago
e Targeted Audiences:

o Families
o Wanderers
o Hunters




CHANNELS

e Paid Search

e Paid Social

e Digital Ads

e Digital Out of Home Ads
e Sojern & TripAdvisor Ads
« SHRPA Collaborations




CAMPAIGN RESULTS

e Best Performing Areas:

o Omaha
o Des Moines

o Sioux City
¢ 4991938 Impressions Delivered
e B,867+Ad-exposed Bookings Statewide
e 4846 Ad-exposed Bookings In-destination




driving visitation / visibility & inspiration

e 4 Publications

e 2,104 Emaill Leads
From Meredith
Partnership






FB Followers: 9,839
FB Reach:509,745
FB Link Clicks: 28,499
IG Followers: 2,651
IG Reach: 11901

driving visitation / visibility & inspiration






e Currently 27 Partners

 Nebraska's Largest
Enclosed Shopping Center

o Attracts a High -Income
Audience of 1.5M+ Monthly
Visitors

driving visitation / visibility & inspiration






driving visitation / visibility & inspiration

5 Shows In 2024
Areas.

o Omaha

o Lincoln

o Des Moines

o Sioux Falls

o Wisconsin Dells

International Round Up
Personally Connect
With Potential Visitors






driving visitation

e Travel Shows

 Visitor Emaills

e FB & IG

e Travel Guides & Map
* Website

 Event Calendars



driving visitation / connecting & informing

2024 Stats:
e 7,279 Email Recipients
e B43% Increase
e 04,904 Emails Sent
e 28. P Open Rate
e 17% Click Rate







e Sweepstakes
Generated Nearly 2,000
New Email Contacts




driving visitation / connecting & informing

SD Vacation Guide
SESD Travel Guide
SESD Sportsmans Guide
SESD Map






SD VACATION GUIDE

e 260,000 Printed Copies
e 113,000 Digital Views / 1.4M Page Views

Distribution

« Mailed To Visitor Inquiries

e Travel Shows
« All SD Regional Tourism Associations Wide

e Variety of SD Tourism Businesses
e All 5 SD Interstate Welcome Centers

 Westroads Mall, Omaha
e |International Distribution




SESD TRAVEL GUIDE

e 40,000 Printed Copies
 Available to View Online

Distribution

« Mailed To Visitor Inquiries

* Regional Travel Shows

« All SD Regional Tourism Associations
« SSDTA Members' Businesses

e All 5 South Dakota Welcome Centers
 Westroads Mall, Omaha




SESD SPORTSMANS GUIDE

e 40,000 Printed Copies
 Available to View Online

Distribution

« Mailed To Visitor Inquiries

* Regional Travel Shows

« All SD Regional Tourism Associations
« SSDTA Members' Businesses

e All 5 South Dakota Welcome Centers
 Westroads Mall, Omaha




SESD MAP

e 20,000 Printed Copies
 Available to View Online

Distribution

« Mailed To Visitor Inquiries

* Regional Travel Shows

« All SD Regional Tourism Associations
« SSDTA Members' Businesses

e All 5 South Dakota Welcome Centers
 Westroads Mall, Omaha




driving visitation / connecting & informing

Includes:

e SESD Travel Guide
e SESD Sportsmans Guide
e SESD Map

e Sweepstakes Rack Card






VISITOR PACKETS

3,348 Packets Sent Top Ten States

1 South Dakota
SOUFCGS 2. Minnesota
3. Wisconsin
e BetterHomes & Gardens: 796 4 Nebra ska
e Midwest Living:936
5. lowa
e Travel Meredith: 372 e
: 6. lllinois
. We!a5|t§.936 7. Michigan
e Mailchimp:233 3 Ohio
e Phone: 67 :
9. Indiana

0 Missouri




driving visitation / connecting & informing

Member Listings
Calendar of Events
Blog Posts

Travel Inspiration
NEEES






2024 STATS

e /7,000 users
e Over 1,500 events posted
 Top Pages

o Homepage

o Hunt/Fish

o Visitor Packet Request
o Cabins

o Events

e Top Acquisition Methods

o Direct
o Paid Social




driving visitation / connecting & informing

Monthly Hospitality Event
Calendars

Website Event Calendar
Facebook Events

Visitor Emall Featured
Events






driving visitation

 SESD Visitors Spent $1.96B in 2023

e 39.5% of All SD Visitor Spending
Happened in SESD

« SESD Spending Grew by 5.2%



SERVIN( ovr
MEMBERS



serving our members

 \Who Are Our Members
 Recent Trends

e Growth

e Goals



serving our members / who are members

Small Businesses

Regional Attractions

Lodging

Campgrounds

Guide Services

Retall

Media Partners

Cities/CVBS

Member Support Services
Neighbors Across State Lines



82

23

18

50

53

28



serving our members / who are members

Agritourism

Breweries & Wineries
Communities

SD State Parks & Rec Areas



serving our members / who are members

Since new staff & refresh:
e B7to 255 Members
e 16 New Members
e 36% Net Growth



serving our members / who are members

* Increase Membership In
Restaurant/Bar Category

* Increase Personal
Member Engagement



e Travel Guide Listing

e Website Profile
 Event Promotion

e Industry Newsletter

e Training & Networking
e Industry Advocacy

e Discounted Advertising



serving our members / benefits

Industry Updates

Current Stats and Trends
Connection to Travel SD
Awareness of Additional
Opportunities & Partnerships



serving our members / benefits

e First Marketing Summit

* Private FB Page for Members

e Survey & Adapt to Meet
Member Needs



serving our members / benefits

TCSD Vice President

Tourism Conference Legislative
Reception Sponsor

Public Support or Opposition of
Proposed State Policies

Letters of Support
Testimonies (ie: SD GFP)



e Advertising
e Sponsorships
e Partnerships



serving our members/add’l opportunities

Travel Guide Advertising
Ma p Listing

Website (ie: Ads/Blog)
Email Marketing

Paid Social

Lead Generation
Calendar Ads

Travel Show Partnerships
Westroads Partnerships
Integrated Campaigns



serving our members/add’l opportunities

Examples:
e Sioux Metro Growth Alliance
e SDGame, Fish & Parks
e Sioux Falls Food Tours
e Completely Customizable



LOOKING
AHEAD



looking ahead

e The Official Guide to
Local Flavor in Southeast
South Dakota

 Annual Meeting

o Add’l Advertising Options



looking ahead / future projects

* Printed in 2026

o At Least 10,000 Copies

e Showcase Restaurants, Bars,
Wineries, Breweries, etc.

e Partnership with SFFT to
Connect with Potential
Members



looking ahead / future projects

May 1, 2025

NFAA Archery Center
Annual Report

SESD Lit Drop

Marketing Training Pt. 2
Update from TCSD
Keynote: Secretary Hagen



looking ahead / future projects

Continue to identify &

create new marketing,
advertising, sponsorship
and partnership
opportunities formembers.
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