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ABOUT
   ORGOUR



THE REGION

• 5 Districts 
• 14 Counties
• 3 Bordering States



OUR PURPOSE
We are a non -profit org a niza tion d e d ic a te d  

to  inc re a sing  the  e c onomic  impa c t of the  
visitor ind ustry in Southe a ste rn South Da kota .



SUE

STAFF

C A S E YA M Y E M ILYK A S I



BOARD OF DIRECTORS



• Mead Museum, Yankton
• Casey & Amy - Yankton
• Emily - Sioux Falls

OFFICE



DRIVING
VISITATION



BEING VISIBLE & INSPIRING
• TSD Co-op Campaign
• Print Advertising
• FB & IG
• Westroads Mall
• Travel Shows

driving visitation



COMMUNITY
CO-OP CAMPAIGN

Goal:
Boost a wa re ne ss a nd  d rive  
qua lifie d  we b  tra ffic  to  d rive  
b ookings a nd  re ve nue  for our 
m e m b e rs a nd  Southe a st 
South Da kota
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COMMUNITY
CO-OP CAMPAIGN



• March 11 - September 31, 2024
• Target Areas:
⚬ O ma ha
⚬ M inne a polis
⚬ Fa rg o
⚬ De s M oine s
⚬ C hic a g o

• Ta rge te d  Aud ie nc e s:
⚬ Fa milie s
⚬ W a nd e re rs
⚬ Hunte rs

CAMPAIGN SCOPE

COMMUNITY
CO-OP CAMPAIGN



• Paid Search
• Paid Social
• Digital Ads
• Digital Out of Home Ads
• Sojern & TripAdvisor Ads
• SHRPA Collaborations

COMMUNITY
CO-OP CAMPAIGN

CHANNELS



• Best Performing Areas:
⚬ O m a ha

⚬ De s M oine s

⚬ Sioux C ity

• 4,991,938 Im pre ssions De live re d

• 13,867+ Ad -e xpose d  Bookings Sta te wid e

• 4,846 Ad -e xpose d  Bookings In-d e stina tion

COMMUNITY
CO-OP CAMPAIGN

CAMPAIGN RESULTS



PRINT
ADVERTISING
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• 4 Publications
• 2,104 Email Leads 

From Meredith 
Partnership



PRINT
ADVERTISING



FB Followers: 9,839
FB Re a c h: 509,745
FB Link C lic ks: 28,499
IG  Followe rs: 2,651
IG  Re a c h: 11,901dr
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INSTAGRAM



FACEBOOK & 
INSTAGRAM



• Currently 27 Partners

• Nebraska's Largest 
Enclosed Shopping Center

• Attracts a High -income 
Audience of 1.5M+ Monthly 
Visitors dr
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OMAHA



WESTROADS
MALL



• 5 Shows in 2024
• Areas:
⚬ O m a ha
⚬ Linc oln
⚬ De s M oine s
⚬ Sioux Fa lls
⚬ W isc onsin De lls

• Inte rna tiona l Round  Up
• Pe rsona lly C onne c t 

W ith Pote ntia l V isitors dr
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TRAVEL
SHOWS



CONNECTING & INFORMING
• Travel Shows
• Visitor Emails
• FB & IG
• Travel Guides & Map
• Website
• Event Calendars

driving visitation



2024 Stats:
• 7,279 Ema il Re c ipie nts
• 18.43% Inc re a se
• 104,904 Ema ils Se nt
• 28.1% O pe n Ra te
• 1.7% C lic k Ra te  

VISITOR
EMAILS
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VISITOR
EMAILS



• Sweepstakes 
Generated Nearly 2,000 
New Email Contacts

VISITOR
EMAILS
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GUIDES & MAP

• SD Vacation Guide
• SESD Travel Guide
• SESD Sportsmans Guide
• SESD Map



TRAVEL
GUIDES & MAP



SD VACATION GUIDE
• 260,000 Printed Copies
• 113,000 Digital Views / 1.4M Page Views

Distribution
• Mailed To Visitor Inquiries
• Travel Shows
• All SD Regional Tourism Associations Wide
• Variety of SD Tourism Businesses
• All 5 SD Interstate Welcome Centers
• Westroads Mall, Omaha
• International Distribution

TRAVEL
GUIDES & MAP



SESD TRAVEL GUIDE
• 40,000 Printed Copies
• Available to View Online

Distribution
• Mailed To Visitor Inquiries
• Regional Travel Shows
• All SD Regional Tourism Associations 
• SSDTA Members' Businesses
• All 5 South Dakota Welcome Centers
• Westroads Mall, Omaha

TRAVEL
GUIDES & MAP



SESD SPORTSMANS GUIDE
• 40,000 Printed Copies
• Available to View Online 

Distribution
• Mailed To Visitor Inquiries
• Regional Travel Shows
• All SD Regional Tourism Associations 
• SSDTA Members' Businesses
• All 5 South Dakota Welcome Centers
• Westroads Mall, Omaha

TRAVEL
GUIDES & MAP



SESD MAP
• 20,000 Printed Copies
• Available to View Online

Distribution
• Mailed To Visitor Inquiries
• Regional Travel Shows
• All SD Regional Tourism Associations 
• SSDTA Members' Businesses
• All 5 South Dakota Welcome Centers
• Westroads Mall, Omaha

TRAVEL
GUIDES & MAP



Includes:
• SESD Tra ve l G uid e
• SESD Sportsma ns G uid e
• SESD M a p
• Swe e psta ke s Ra c k C a rd
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VISITOR
PACKETS



VISITOR PACKETS

TRAVEL
GUIDES & MAP

Sources
• Be tte r Hom e s & G a rd e ns: 796
• M id we st Living : 936
• Tra ve l M e re d ith: 372
• We bsite : 936
• M a ilc him p: 233
• Phone : 67

Top Te n Sta te s
1.  South Da kota
2.  M inne sota
3.  W isc onsin
4.  Ne bra ska
5. Iowa
6. Illinois
7.  M ic hig a n
8.  O hio
9. Ind ia na
10.  M issouri

3,348 Pa c ke ts Se nt



• Member Listings
• Calendar of Events
• Blog Posts
• Travel Inspiration
• Itineraries
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SESD
WEBSITE



SESD
WEBSITE

2024 STATS
• 77,000 users
• Over 1,500 events posted
• Top Pages
⚬ Home pa ge
⚬ Hunt/Fish
⚬ Visitor Pa c ke t Re que st
⚬ C a b ins
⚬ Eve nts

• Top Ac quisition M e thod s
⚬ Dire c t
⚬ Pa id  Soc ia l



• Monthly Hospitality Event 
Calendars

• Website Event Calendar
• Facebook Events
• Visitor Email Featured 

Events
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PROMOTION



MONTHLY 
HOSPITALITY 
CALENDARS



VISITOR IMPACT
• SESD Visitors Spent $1.96B in 2023

• 39.5% of All SD Visitor Spending 
Happened in SESD

• SESD Spending Grew by 5.2%

driving visitation



SERVING
MEMBERS

OUR



MEMBERSHIP OVERVIEW

• Who Are Our Members
• Recent Trends
• Growth
• Goals

serving our members



• Small Businesses
• Regional Attractions
• Lodging
• Campgrounds
• Guide Services
• Retail
• Media Partners
• Cities/CVBS
• Member Support Services
• Neighbors Across State Lines

WHO ARE OUR 
MEMBERS
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WHO ARE OUR 
MEMBERS

18
53

28
50

23

82



• Agritourism
• Breweries & Wineries
• Communities
• SD State Parks & Rec Areas

RECENT
TRENDS
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Since new staff & refresh:
• 187 to  255 M e mbe rs
• 116 Ne w M e mbe rs
• 36% Ne t G rowth

MEMBERSHIP
GROWTH
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• Increase Membership in 
Restaurant/Bar Category

• Increase Personal 
Member Engagement

MEMBERSHIP
GOALS
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MEMBERSHIP BENEFITS
• Travel Guide Listing
• Website Profile
• Event Promotion
• Industry Newsletter 
• Training & Networking 
• Industry Advocacy
• Discounted Advertising

serving our members



• Industry Updates
• Current Stats and Trends
• Connection to Travel SD
• Awareness of Additional 

Opportunities & Partnerships

INDUSTRY
NEWSLETTER
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• First Marketing Summit
• Private FB Page for Members
• Survey & Adapt to Meet 

Member Needs

TRAINING & 
NETWORKING
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ADVOCACY
• TC SD Vic e  Pre sid e nt 
• Tourism C onfe re nc e  Le gisla tive  

Re c e ption Sponsor
• Public  Support or O pposition of 

Propose d  Sta te  Polic ie s
• Le tte rs of Support
• Te stimonie s ( ie : SD G FP)



ADDITIONAL OPPORTUNITIES

• Advertising 
• Sponsorships
• Partnerships

serving our members
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OPPORTUNITIES
• Tra ve l G uid e  Ad ve rtising
• M a p Listing
• We bsite  ( ie : Ad s/Blog)
• Em a il M a rke ting
• Pa id  Soc ia l
• Le a d  G e ne ra tion
• C a le nd a r Ad s
• Tra ve l Show Pa rtne rships
• We stroa d s Pa rtne rships
• Inte gra te d  C a m pa igns
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& PARTNERSHIPS
Exa mple s:

• Sioux M e tro G rowth Allia nc e
• SD G a me , Fish & Pa rks
• Sioux Fa lls Food  Tours
• C omple te ly C ustomiza ble



LOOKING 
AHEAD



FUTURE PROJECTS
• The Official Guide to 

Local Flavor in Southeast 
South Dakota

• Annual Meeting
• Add’l Advertising Options

looking ahead



• Printed in 2026
• At Least 10,000 Copies
• Showcase Restaurants, Bars, 

Wineries, Breweries, etc.
• Partnership with SFFT to 

Connect with Potential 
Members

LOCAL FLAVOR
GUIDE
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• May 1, 2025
• NFAA Archery Center
• Annual Report
• SESD Lit Drop
• Marketing Training Pt. 2
• Update from TCSD
• Keynote: Secretary Hagen

ANNUAL
MEETING
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Continue to identify & 
c re a te  ne w ma rke ting , 
a d ve rtising , sponsorship 
a nd  pa rtne rship 
opportunitie s for me mb e rs.

ADDT’L AD
OPPORTUNITIES
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for your time & attention!
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