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WHERE IT ALL BEGAN



WHO WE ARE
Travel South Dakota enhances the quality of life for South Dakotans 

and visitors by strengthening the communities, encouraging 

responsible stewardship, and creating meaningful experiences for 

all to enjoy.



STRATEGY
This land is full of footprints. They’re old, new, pedestrian, and wild. 

However they got here, they came from somewhere. Yet they all abide 

by the same code: To keep SoDak a land of wild rivers, clean trails, 

western skies, rolling prairie, and towering hills.

Join us on an adventure that starts with locals and extends to visitors.



STRATEGIC 
VISION
The Forever 605 campaign 
strives to find the balance 
between the positive economic 
impact of visitors while being 
good stewards of our state’s 
resources, assets and way of life.

W h e r e  I t  A l l  B e g a n



OBJECTIVES

W h e r e  I t  A l l  B e g a n

CAMPAIGN FOCUS

• Educate residents and visitors on the 
importance of responsible travel practices

• Build awareness of lesser-known visitor 
experiences statewide

• Proactively promote South Dakota as a 
year-round destination





W h e r e  I t  A l l  B e g a n

STEWARDSHIP 
ISSUES
POSITIVELY IMPACT:

• Exploring beyond the known destinations 

• Highlight lesser-known destinations

• Alleviate overcrowded travel points

• Bringing benefits of tourism to hidden 
gems



STEWARDSHIP 
ISSUES
POSITIVELY IMPACT:

• Preserving the outdoors by packing out 
waste

• Keeping nature as we found it

• Refraining from feeding the wildlife

• Staying on the designated trails

W h e r e  I t  A l l  B e g a n



W h e r e  I t  A l l  B e g a n

STEWARDSHIP 
ISSUES
POSITIVELY IMPACT:

• Honoring South Dakota’s history by 
immersing ourselves in our Indigenous, 
pioneer and Old West roots

• Help individuals discover the arts, dance, 
storytelling, music, food and festivals 
related to our roots



STEWARDSHIP 
ISSUES
POSITIVELY IMPACT:

• Supporting our small businesses

• Encourage audience to shop and dine 
locally

• Share the importance of respecting our 
frontline workers

• Ultimately helping our communities thrive 
into the future

W h e r e  I t  A l l  B e g a n



FPO



FOREVER 605 IMPACT

“The overall quality of a destination’s visitor experience 
includes what local communities value and how residents are 

striving to achieve their collective goals.”

- Destination Next



FOREVER 605 IMPACT

“In fact, consumers now name a brand being true to its 
values –and matching their own – as the most important 

factor in purchase decisions.”

- Destination Next



INITIATIVES AND IMPACT



FOREVER 605 
EFFORTS

I n i t i a t i v e s  a n d  I m p a c t

• Toolkit Rollout (Winter ‘23/’24)

• Tourism Conference Promotion

• Industry-focused Efforts

• Industry Partnerships

• Peak Paid Marketing Efforts

• Public Relations Efforts

• Social Media Strategy 



I n i t i a t i v e s  a n d  I m p a c t

355
Toolkits Distributed

54,390
Items Requested



I n i t i a t i v e s  a n d  I m p a c t

44.9k+
Total Est 2024

Hotel & Flight Bookings



Pledges

I n i t i a t i v e s  a n d  I m p a c t

Efforts encouraged pledges to the Forever 

605 campaign code. Pledges were 

available on Forever605.com and were 

rewarded with stickers. 

5,588
2024 Pledges



“This is absolutely amazing. I'm so inspired by this campaign 
and cannot wait to share with locals and travelers alike.”

- Partner, Yankton

Forever 605 Industry Comments:



I n i t i a t i v e s  a n d  I m p a c t



CONTINUED EFFORTS







C o n t i n u e d  E f f o r t s



C o n t i n u e d  E f f o r t s

CONSUMER AND 
INDUSTRY EMAILS

• Educate audience on living the Forever 605 way

• Encourage individuals to sign the pledge

CONSUMER

• Ways and initiative to further share Forever 605 with 
residents and visitors 

INDUSTRY





F o r e v e r  6 0 5  M e t a  C a r o u s e l

Be Forever 605: Sign the Pledge

Forever 605. A code to travel respectfully. To support local, preserve 
nature, honor culture, and explore beyond. 



F o r e v e r  6 0 5  D i s p l a y  B a n n e r s



F o r e v e r  6 0 5  S t r e a m i n g  A u d i o

https://www.dropbox.com/scl/fi/odnjr3npyvcttnf7skt0i/SDRA2501_Forever605_30-1.mp3?rlkey=9exuocgd756bvhjn0hqh488qo&st=boha80up&dl=0


EXPLORE BEYOND…

: 3 0  E x p l o r e  B e y o n d  V i d e o

https://www.dropbox.com/scl/fi/10wp7gu303gy3gn2zh6sm/FY25_TSD_Forever605_Video_ExploreBeyond_16x9.mp4?rlkey=3fexz53052j9p7z0qtzh8r72l&st=lolicn0t&dl=0


F o r e v e r  6 0 5  “ P r e s e r v e  N a t u r e ”  : 1 5

https://www.dropbox.com/scl/fi/ybpvslvynjwzwht3wlz3x/FY25_TSD_Forever605_Video_PreserveNature_16x9.mp4?rlkey=adpyg4ribr4cxing5q4b2cx06&st=pr2oyd4t&dl=0


Be FOREVER 605…

: 3 0  H o n o r  C u l t u r e  V i d e o

https://www.dropbox.com/scl/fi/o3uvsjr3artzedvhnh3fp/FY25_TSD_Forever605_Video_HonorCulture_16x9.mp4?rlkey=44bczioip1n0jf86zrlys579c&st=nl34ksug&dl=0


: 3 0  S u F o r e v e r  6 0 5  “ S u p p o r t  L o c a l ”  : 1 5

https://www.dropbox.com/scl/fi/r2n6deptpg5ig20e0kicx/FY25_TSD_Forever605_Video_SupportLocal_16x9.mp4?rlkey=xulnynem6e838lr7zoo2cfrof&st=ppyzlidp&dl=0


LANDING 
PAGE

F o r e v e r  6 0 5  C a m p a i g n

https://www.travelsouthdakota.com/forever-605-campaign-experience


JOIN THE CLUB



FOREVER 605 
INDUSTRY 
TOOLKIT

J o i n  t h e  C l u b

https://sdvisit.com/forever-605-toolkit-request-form


GEAR UP

J o i n  t h e  C l u b

WHAT’S AVAILABLE

• Shirts

• Crewnecks

• Hats

• Gloves

• Stickers

• Posters

• Pledge Cards

• Rack Cards



J o i n  t h e  C l u b

Online 
Store

• Forever 605 Gear & Swag

• Awesome Brand Gear

Coming Late Spring



NEW POSTERS – COMING SOON



J o i n  t h e  C l u b

ONLINE 
HOSPITALITY 
PROGRAM
• Learn about the efforts and how to help 

others live the Forever 605 way

• Receive a free t-shirt from training 
completion 

https://sdvisit.com/training-hospitality/online-hospitality-training


SHARE 
SUPPORT 
ONLINE

J o i n  t h e  C l u b



CELEBRATE
FOREVER 605 DAY



CELEBRATE
FOREVER 605 
DAY

J o i n  t h e  C l u b

• Wear your state pride



CELEBRATE
FOREVER 605 
DAY

J o i n  t h e  C l u b

• Wear your state pride

• Organize local Forever 605 activity



CELEBRATE
FOREVER 605 
DAY

J o i n  t h e  C l u b

• Wear your state pride

• Organize local Forever 605 activity

• Fly the 605 Flag



CELEBRATE
FOREVER 605 
DAY

J o i n  t h e  C l u b

• Wear your state pride

• Organize local Forever 605 activity

• Fly the 605 Flag

• Promote on Social

#Fo r e v e r 6 0 5



J o i n  t h e  C l u b

CREATIVE 
ASSETS 
AVAILABLE
• SDVisit.com/Forever-605

• SDVisit.com/index.php/Brand-Standards

https://sdvisit.com/forever-605
https://sdvisit.com/brand-standards


KEY TAKEAWAYS



CAN YOU 
SUMMARIZE, 
PLEASE?

K e y  T a k e a w a y s

• We’re making an impact and we’re seeing 
a response from the industry, locals, and 
visitors.

• We can’t do it alone. Tap in and join the 
club. Order that toolkit, get your team to 
take the online training, gear up.

• Sign the pledge and live the Forever 605 
way. 



ERIN WEINZETTEL |  GLOBAL MARKETING & BRAND STRATEGY DIRECTOR
erin.weinzettel@travelsouthdakota.com

QUESTIONS?



ERIN WEINZETTEL |  GLOBAL MARKETING & BRAND STRATEGY DIRECTOR
erin.weinzettel@travelsouthdakota.com

THANK YOU!




