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a la carte marketing programs

T r a v e l  S o u t h  D a k o t a  

Boost your reach

• Our innovative A La Carte programs 
are designed to meet your unique 
needs while pooling the power of 
statewide marketing.

Tap into big resources

• Get access to trusted media partners, 
advanced technology, and smart 
audience targeting.

Stretch your investment

• We cover the creative concepts and production 
costs, so your dollars go further.

Shine together

• By joining forces, we showcase South Dakota’s 
communities and businesses with even greater 
impact.
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OUT OF HOME
More exposure. Less spend.



Digital OOH + 
Supporting Display

O u t  o f  H o m e

$3,500 

Combine the impact of Digital Out-of-Home with geo-
fenced display ads to engage travelers on the move and 
online. 

• Primary Audience: All audiences

• Markets: Omaha or Denver

• Timing: Four weeks (April)
375K estimated impressions (250K direct OOH + 125K 
display)
ROI foot traffic study

• Assets Needed: Photo, logo, and website URL



PRINT
Turn the page, find South Dakota.



Regional magazines
P r i n t

$2,200-2,765

Showcase your destination in regional travel 
magazines that reach readers planning their next 
getaway to South Dakota. 

• Markets: Choose one
Omaha Magazine  ($2,200)

May Travel Issue
5280 Magazine, Denver ($2,675) 

June Summer Travel Feature

• Placement: Select one shared spread 
(4x openings available per publication).

• Assets Needed: Copy (65x words or less), logo, 
photos, and website URL

• Requirement: Campaign activation requires all 
openings to be filled



P r i n t

$1,100

Connect with Minnesota travelers through a full-page print 
feature in one of the state’s most trusted publications. 

• Markets: Minnesota

• Placement: Shared full-page, four-color ad running in 
two Sunday editions. Includes participation from 
8x partners.

• Readership: 882K

• Circulation: 136K

• Assets Needed: Copy (85x words or less), logo, photos, 
and website URL

• Requirement: Campaign activation requires all eight 
openings to be filled

Minnesota Star tribune



DIRECT MAIL
Through the use of targeted lists, direct mail pieces 
effectively reach target audiences in their homes. 



Direct mail 
standard piece
$10,000

Effectively reach approximately 20K target homes 
with sole ownership of this custom, high-impact, 
direct mail piece. 

• Primary Audience: Partner to choose 1x audience

• Markets: Partner to choose 1x market

• Quantity: Approx. 20-25K pieces

• Timing: Partner to choose

• Available Spots: 3

• Assets Needed: Logo, photos, and website URL-due 
three months prior to the in-home ship date

D i r e c t  M a i l



GROUP TRAVEL
Get in front of group tour operators through specialty print 

and digital editions.



Group tour magazine co-op
$2,400

Reach group tour operators during key planning 
windows with featured print & digital placements 
that put your destination front and center. 

• Primary Audience: Group Tour Decision Makers

• Markets: National

• Publications: 
Group Travel Leader (October 2026)
Leisure Group Travel (December 2026)
Destinations ABA (January/February 2027)

• Placement: 2-page spread

• Available Spots: 6

• Asset Needed: Copy (65x words or less), logo, 
photos, and website URL

G r o u p  T r a v e l



AUDIO
Reach listeners at work, at home, and on the go. 



iHeart Radio 
Sponsorship

Share your story with a :30 iHeart- produced spot, placed on streaming 
audio or podcasts. With digital listening booming at work, home, and on 
the go, it’s the perfect way to reach the right audience. 

• Primary Audience: All audiences

• Markets: Partner to choose 2x (cities) 

• Est. Impressions: 300K

• Timing: 4x weeks

• Available Spots: 4

$4,500

A u d i o



DIGITAL
Turn TravelSouthDakota.com traffic into your future visitors 

with unique web opportunities.



Retargeting Display
$4,000

Reach travelers already exploring a South Dakota 
getaway. Retarget them with eye-catching display 
banners that drive clicks straight to your site. 

• Primary Audience: All audiences visiting 
TravelSouthDakota.com

• Markets: National & International

• Placement: Standard display banners

• Timing: 4x Months (April-July)

• Available Spots: 6

• Assets Needed: Photo, logo, and website URL

D i g i t a l



Native Display ads
$1,500-$5,000

Be the highlight on the trip planning pages.

• Primary Audience: 
TravelSouthDakota.com users

• Markets: National

• Pricing: 
100K impressions $1,500
250K impressions $3,000
500K impressions $5,000

• Timing: May through year-end

• Assets Needed: Copy direction, photo, 
logo, and website URL

D i g i t a l



Homepage 
Sponsorship
$2000/month

Want to make a powerful first impression? Stand 
out to a highly engaged audience and drive traffic 
to your website. 

• Primary Audience: TravelSouthDakota.com 
users

• Markets: National & International

• Placement:
970x250 Homepage Desktop Billboard
600x250 Homepage Tablet Billboard
370x370 Homepage Mobile Billboard

• Timing: May through year-end

• Available Spots: 1x per month

• Assets Needed: Copy direction, photo, logo, and 
website URL

D i g i t a l



Sponsored 
content
$3,500

Own the spotlight with a custom Miles 
Partnership article-live on 
TravelSouthDakota.com all year and backed by 
targeted ads you can repurpose.

• Primary Audience: TravelSouthDakota.com 
visitors

• Markets: National & International

• Timing: Yearly 

• Available Spots: 10

• Assets Needed: Copy direction, photo, logo, 
and website URL

D i g i t a l



Interstitial Unit
$1,800/month

Command full attention with monthly interstitial 
ads, full-screen takeovers shown once per day to 
keep your message fresh and impactful. 

• Primary Audience: Planners on 
TravelSouthDakota.com’s Plan Your Trip 
pages—engaging visitors deep in the planning 
funnel. 

• Markets: National

• Timing: Yearly 

• Available Spots: 10

• Assets Needed: Copy direction, photo, logo, and 
website URL

D i g i t a l



Lead Generation Program
$3,500/year

This program would give partners a 
turnkey way to capture high quality 
visitor leads directly form 
TravelSouthDakota.com.  

• Primary Audience: Visitors 
requesting the South Dakota 
Vacation Guide

• Markets: National

• Timing: Yearly 

• Available Spots: 8

• Assets Needed: Photo, logo, and 
website URL

New 

D i g i t a l



Trip advisor 
Native
$5,500

Engage travelers browsing Tripadvistor with native 
ads that showcase your destination alongside other 
top travel spots. 

• Primary Audience: Users looking at destinations 
similar to South Dakota 

• Markets: National

• Details:

Est. 400K impressions
400+ Clicks
2 months of choice

• Available Spots: 10

• Assets Needed: Photo, logo, and website URL

D i g i t a l



CONTENT PARTNERSHIPS
Update the highlights of your destination with these 

content & asset programs.



605 magazine

C o n t e n t  P a r t n e r s h i p s

Bring your destination to life through a multi-
platform storytelling partnership with 605 
Magazine- one of South Dakota’s most 
engaging lifestyle publications.

Each package combines print ads, editorial 
spreads, and professional photography with 
digital, podcast, and social media exposure, 
giving your destination lasting visibility 
across audiences statewide and beyond. 



605 magazine
$5,900 Bronze

• 4x half-page ads in 2026 (includes 605 Best 
and/or 605 Weddings)

• 605 Magazine 4-page editorial spread at one 
shoot location, including professional 
photography with a gallery for marketing use

• 2x special media posts

• Annual medium rotating web ad on 
605magazine.com

• Behind-the-scenes Instagram Reel/Stories

C o n t e n t  P a r t n e r s h i p s



605 magazine
$7,800 Silver

• 4x full-page ads in 2026 (includes 605 Best 
and/or 605 Weddings)

• 605 Magazine 4-page editorial spread at 
one shoot location, including professional 
photography with a gallery for marketing 
use

• 3x special media posts

• Annual large rotating web ad on 
605magazine.com

• 1 Podcast: 30-second to one-minute audio 
and/or video clip, or choice of live read on 
The 605 Show Podcast

• Behind-the-scenes Instagram Reel/Stories

C o n t e n t  P a r t n e r s h i p s



$8,600 Gold

• 4x half-page ads in 2026 (includes 605 Best 
and/or 605 Weddings)

• 605 Magazine 6-page editorial spread, 
including professional photography, up to 4x 
shoot locations, and 6x social media posts

• Annual large rotating web ad on 
605magazine.com

• 1x podcast guest spot on The 605 Show 
podcast.

• Behind-the-scenes Instagram Reel/Stories

• Optional add: Cinematic video montage + 
clips for an additional $3,200

605 magazine

C o n t e n t  P a r t n e r s h i p s



EMAIL
Reach relevant audiences with featured email options 

utilizing Travel South Dakota’s highly targeted email lists.



Partner 
Spotlight
$500/Month

Secure a spot in a dedicated partner section in 
Travel South Dakota’s monthly Travelsmart 
email.

• Primary Audience: All Travelsmart recipients 

• Markets: National

• Details:
List Size: 500K
Avg Open rate: 28%
Avg Opens: 165K

• Available Spots: 3x per month

• Assets Needed: Copy (50 words or less), logo, 
photo, and website URL

E m a i l



Hunting Spotlight 
$500

Reach hunters and outdoor enthusiasts with a 
partner spotlight in our hunting email blast. 

• Primary Audience: Hunting & Outdoor 
Enthusiasts

• Markets: National

• Details:
List size: 85K
Avg. open rate: 28%
Avg. opens 30K 

• Send dates: Feb. 6, 2026 & Sept. 6, 2026

• Assets Needed: Copy (50 words or less), 
logo, photo, and website URL

E m a i l



Custom dedicated 
$2,500

Maximize impact with a dedicated email sent to targeted audiences from the TSD database- complete with 
personalization options, including a dynamic hero section tailored to each segment.

• Primary Audience: Arts & Culture, Attractions, 
Family Fun, Food & Drink, Nature, National 
Parks, Road Trippers, and more

• Markets: National

• Details:
List size: 200K
Avg. open rate: 28%
Avg. opens 60K 

• Available Spots: 2 per month

• Assets Needed: Copy for four content 
sections (can be provided by partner or 
created by TSD), photos, and website URL

E m a i l



Hunting Custom dedicated 
$2,500

Own the inbox with a dedicated send designed to 
reach passionate outdoor travelers and hunters. 

• Primary Audience: Hunters and outdoor 
enthusiasts

• Markets: National

• Details:
List size: 85K
Avg. open rate: 28%
Avg. opens: 60K 

• Available Spots: 4

• Assets Needed: Copy for four content sections 
(can be provided by partner or created by TSD)

E m a i l



$500

Secure a feature with targeted monthly sends aligned 
with seasonal themes to keep messaging timely & 
relevant. 

Interest based spotlight New 

• Primary Audience: Select month based on theme:
May: National Parks & Monuments
June: Family Fun
August: Arts & Culture
October: Fall
December: Winter

• Markets: National

• Details: 
List size: 10-50K
Avg. open rate: 30% 
Avg. opens: 5-15K 

• Available Spots: 5

• Assets Needed: Logo, photo, website URL; TSD will 
create copy

E m a i l



Monthly event spotlight
$500

Put your event in front of travelers already 
planning their trip. 

• Primary Audience: Upcoming travelers

• Markets: National

• Details:
List size: 5K
Avg. open rate: 40%
Avg. opens 2K 

• Available Spots: 1 per month. 

• Suggested Timing: 6-8 weeks prior to the 
spotlight event. 

• Assets Needed: Logo, photo, website URL;  
TSD will create copy

New 

E m a i l



Visitor Guide “Thank you” Spotlight
$1,000

Be featured in the follow-up email sent to new Vacation Guide 
requesters from TravelSouthDakota.com — a highly engaged 
audience actively planning trips. 

• Primary Audience: New Vacation Guide requesters from 
TravelSouthDakota.com

• Markets: National

• Details: 
List size: 20K-30K
Avg. open rate: 46%  
Features are for two-month periods

• Available Spots: 6

• Assets Needed: Logo, photo, website URL;  TSD will create copy

New 

E m a i l



WELCOME CENTERS
Connect with visitors at our welcome centers and showcase 

your destination or event while they’re in-market. 



Welcome Center 
Takeover
$250

Own the spotlight and meet travelers face-to-face at 
South Dakota’s busiest Welcome Centers!

• Primary Audience: Welcome Center visitors

• Timing: Mid June-August

• Centers: Chamberlain, Wilmot, Valley Springs, or 
Vermillion

• Available Spots: 8 (2x center annually) 

• Details: Available exclusively to city and community 
partners. 

• More info: Shawntae.Moran@TravelSouthDakota.com

W e l c o m e  C e n t e r s



Display ads
$1,000

Catch more than 220K travelers on the road 
with bold display ads that inspire them to 
explore more while they’re already in-market. 

• Primary Audience: Welcome Center 
visitors

• Timing: 15 second spot that runs 20 times 
per day, May-September

• Available Spots: 20

• Centers: Chamberlain, Spearfish, Wilmot, 
Valley Springs, Vermillion

W e l c o m e  C e n t e r s



Application
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T r a v e l  S o u t h  D a k o t a
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Alexa Dorn  |  Marketing Campaigns & Projects Manager
Alexa.Dorn@travelsouthdakota.com

QUESTIONS?

Ashley Worth  |  Co-op Marketing Manager
Ashley.Worth@travelsouthdakota.com


