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What to Expect for 
This Session

1. Big Picture: 2025 South Dakota   
 

2. Deeper look: overnight visitors & Specific Market 
examples   
 

3. From Data to Dollars 
 

4. Looking Ahead: Travel outlook & What’s               
Next for 2026 
 



        

Datafy Solutions
Datafy’s all-in-one solution expertly incorporates data, advertising, attribution and performance 
analytics, all within one streamlined platform.  
 

Datafy Attribution

Prove impact by directly 
linking ad-exposed audiences 
to in-market visitation for 
defensible visitor attribution. 

Datafy Analytics

Uncover strategy-defining 
analytics through our big data 
insights, including: geolocation, 
spending, demographic & more. 

 
Datafy Advertising 

Tap into real-world behavioral 
audiences with dynamic 
advertising through Datafy’s 
DSP. 



Geolocation 

7+Year Historical 
lookback 

Visitor 
Spending Data  

Universal IDs                                

Household-level    
Demographic  

Additional 
Data Sources  

Analytics



Geolocation 
Data



Domestic Visitors

Traveled 75+ Miles
From their home location 

Visitor Definition



17.7 Million Trips equating to  
43  Million Visitor Days 

0.7% up from last year 

72% Day Trip  
VS 

28% overnight 

Average Spend per Trip 
$205.54 

Visitor spend up 3% from last year  

Visitor 
Landscape.



When do they Come



Where are they From?



When are they From?



Accommodations



Where are they visiting

Black Hills & Badlands

Missouri River
Glacial Lakes and Prairies 

Southeast 



Where are they visiting



            Avg. Spend per Trip  $255.60 

The Engine of Impact: 
The Overnight Visitor

            Average Length of Stay  4.7 
Days 

Top Categories

Service Stations 

Fast Food Restaur… 

Leisure, Recreation 

Clothing & Accessories 

Transportation 

Personal Care & Services  

Accommodations 

Specialty Retail 

Dining and Nightlife 

Grocery and Dept… 

Share of Spend% 

21.3% 

19% 

16.1% 

15.9% 

10% 

6.46% 

3.53% 

3.47% 

2.43% 

1.14% 

Avg. Spend 

$123.61 

$94.91 

$63.12 

331.18 

$139.30 

$35.48 

$95.09 

$121.02 

$105.02 

$87.99 



            

            

Avg. Spend per Trip 

Average Length of Stay 

$255.60 

Spend More 
where it matters 

4.7 
Days 

The Engine of Impact: 
The Overnight Visitor



Leisure Overnight Visitor Profile

State Visitation

South Dakota 

Minnesota 

Nebraska 

Iowa 

North Dakota 

Texas 

 
Visitor Days 

8.03% 

6.31% 

5.01% 

3.31% 

State 

30.3% 

11.8% 

DMA Visitation

Sioux Falls-Mitchell 

Minneapolis-St. Paul 

Rapid City 

Omaha 

Sioux-City 

Denver  

Visitor Days 

9.08% 

7.44% 

4.09% 

3.68% 

3.64% 

DMA 

Minot-Bsmrck-Dcknsn 

 3.16% 

23.5% 



In-State 

Top Regions visited, including:

Black Hills and Badlands 

Southeast 

Glacial Lakes & Prairies 

Missouri River  Average Spend Per Visitor

$255.60 

Lodging 

State & National Parks 

Attractions 

Downtowns 

Out-of-state 

Trips by Length of Stay
Leisure Mode Active 

2 Days 45.1% 

4 Days 11.6% 

6+ Days 16.5% 

3 Days 22.1% 

5 Days 7.64% 
Visitation by Month - Trips

Type of Visitors Points of Interest visited, including:

Leisure Overnight Visitor Profile

39.3% 

31.2% 

18.5% 

15.4% 

27.3% 

25.9% 

18.3% 

17.1% 



Leisure Overnight Visitor Demographics



Denver - DMA  



Dallas - DMA 



From Statewide Trends
To Your Front Door

 
 



IRL Audiences in Key Feeder 
Markets 

Targeting IRL Audiences closer by 

Inspiration & Itineraries Messaging Urgency & Upsell 

Drive Economic Impact Strategy Drive Volume & 
Frequency 

Marketing Playbook



Website Visitors  History Seekers 

Cross-Seasonal Travelers  Outdoor Enthusiasts 

Past Hotel Visitors  Family Travelers 

IRL Audience Targeting

Past Day Trip Visitors  Event Goers 



Insight 
into
Impact

Data & Insights

Targeted Action

Measurable Results



Looking Ahead to 2026

 
 

Domestic travel drives success. 

Americana Celebrations! 

Smart segmentation essential  
for a strong 2026. 

K-shaped recovery 



Book a Demo!



Thank you!
 

Contact Me: 

Devon Alexander, Senior Director, Client Services: Devon@datafy.com


