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THE MARKETING POWER OF BOLD STORYTELLING

ABOUT ME



THE MARKETING POWER OF BOLD STORYTELLING

TRAVEL IS AN 
EMOTIONAL CHOICE.
PEOPLE DON’T BUY PRODUCTS. THEY BUY MEANING.

THEY CHASE:        STORIES       CONNECTION       WONDER



THE MARKETING POWER OF BOLD STORYTELLING

MARKETING IS NO 
LONGER ABOUT THE 
STUFF YOU MAKE, 
BUT ABOUT THE 
STORIES YOU TELL. - SETH GODIN



STORYTELLING
The MARKETING POWER of

Why the brands that move people win attention, loyalty and growth

Bold



THE MARKETING POWER OF BOLD STORYTELLING

BOLD STORYTELLING

STORIES ACTIVATE EMOTION + MEMORY

IS ROOTED IN WHY YOU EXIST, NOT JUST WHAT YOU SELL
IT MAKES PEOPLE FEEL SOMETHING FIRST
IT TAKES A POINT OF VIEW THAT ENGAGES YOUR AUDIENCE
IT CAN BE MESSY, HONEST &  IMPERFECT LIKE LIFE 



So god made a farmer 
super bowl spot



THE MARKETING POWER OF BOLD STORYTELLING

BOLD STORYTELLING IS NOT 
DECORATION. IT’S STRATEGY.

THE ROLE OF STORYTELLING IN MARKETING TAPS INTO THAT EMOTION

!!!!!  PRICE COMPETES. STORIES CONNECT.  !!!!!

DIFFERENTIATES.     CREATES EMOTIONAL MEMORY.     TRANSFORMATIONAL  OVER TRANSACTIONAL.



THE MARKETING POWER OF BOLD STORYTELLING

WE SEE THIS MANY BRAND MESSAGES A DAY. 
TODAY’S MODERN MARKETING CHALLENGE:

10,000
SO HOW DO WE NOT JUST REACH PEOPLE, BUT MOVE THEM?

ANSWER: STORYTELLING TURNS MARKETING INTO CULTURE!



THE MARKETING POWER OF BOLD STORYTELLING

BOLD STORYTELLING DOESN’T 
JUST SELL, IT TURNS BRANDS 
INTO CONVERSATIONS.

STORIES ACTIVATE EMOTION + MEMORY

STORY IS HOW WE MAKE SENSE OF THE WORLD. ALWAYS HAS BEEN. BUT WHY?



OPT OUTSIDE? DEN CONSPIRARCY



YEARS LATER
35,000

WE STILL LIVE FOR A GOOD STORY

STORYTELLING IS HARDWIRED. 

WHY IS STORYTELLING SO IMPORTANT IN MARKETING?



THE MARKETING POWER OF BOLD STORYTELLING

WE REMEMBER STORIES 22X 
MORE THAN FACTS 

STORYTELLING WORKS BECAUSE:

STORY IS HOW WE MAKE SENSE OF THE WORLD. ALWAYS HAS BEEN.



THE MARKETING POWER OF BOLD STORYTELLING

EMOTIONS DRIVE DECISIONS 
LOGIC FOLLOWS 

STORYTELLING WORKS BECAUSE:

NOBODY BUYS A PORSCHE FOR LOGICAL REASONS   :)



THE MARKETING POWER OF BOLD STORYTELLING

STORIES CREATE IDENTITY 
ALIGNMENT (THIS BRAND 
GETS ME)

STORYTELLING WORKS BECAUSE:

MAKING IT RELATABLE AND MEMORABLE.



COME VISIT.
HERE’S WHAT WE 
HAVE TO SEE …

THE STORY TRANSFORMS GEOGRAPHY INTO PERSONAL NARRATIVE.

HERE’S HOW YOU’LL 
FEEL AND WHO 

YOU’LL BECOME…

DESTINATION    VS.    EXPERIENCE







THE SHIFT TO MAKE IT HAPPEN: 

OLD THINKING  >>>>>>>>>>>>>>>  NEW STORY THINKING
FEATURES  >>>>>>>>>>>>>>>>>>>  FEELINGS
OFFERS  >>>>>>>>>>>>>>>>>>>>>   INVITATIONS
MESSAGING  >>>>>>>>>>>>>>>>>  MEANING

BOLD STORYTELLING TURNS
MARKETING INTO CULTURE



THE MARKETING POWER OF BOLD STORYTELLING

NO ONE IS LOOKING TO BE 
SOLD. EVERYONE IS LOOKING 
TO BE UNDERSTOOD. 

KNOW YOUR AUDIENCE! 



SD MOTO VID/ BRAND 
SPOT



THE MARKETING POWER OF BOLD STORYTELLING

WHAT MAKES A GREAT 
STORY? SORRY,  IT’S NOT YOUR FUNNY UNCLE AT REUNIONS!



THE MARKETING POWER OF BOLD STORYTELLING

ACCORDING TO AWARD-WINNING FILMMAKER KEN BURNS:

1+1=3
IS WHAT MAKES A GREAT STORY



THE 

OF A GREAT BRAND STORY 
ELEMENTS

MR. ROGER’S APPROVED



THE MARKETING POWER OF BOLD STORYTELLING

A HUMAN TRUTH. 
FREEDOM
CONNECTION
TRANSFORMATION
BELONGING
CURIOSITY

WHAT DOES YOUR CUSTOMER FEEL BEFORE THEY BUY?



THE MARKETING POWER OF BOLD STORYTELLING



THE MARKETING POWER OF BOLD STORYTELLING



THE MARKETING POWER OF BOLD STORYTELLING



THE MARKETING POWER OF BOLD STORYTELLING



DEN PRESS/ARTICLES page

OVER I BILLION IMPRESSIONS. ZERO SPEND ON MEDIA.



DEN PRESS/ARTICLES page



THE MARKETING POWER OF BOLD STORYTELLING

A CLEAR POINT OF VIEW 

TAKE A STAND
CHOOSE A SIDE
SAY NO TO SAMENESS

WHAT DO YOU BELIEVE THAT OTHERS DON’T?



THE MARKETING POWER OF BOLD STORYTELLING



THE MARKETING POWER OF BOLD STORYTELLING

A RELATABLE HERO

YOUR CUSTOMER IS THE HERO
YOUR BRAND IS THE GUIDE

MAKE YOUR CUSTOMERS FEEL SEEN, NOT SOLD.



THE MARKETING POWER OF BOLD STORYTELLING



Save the humans cat video



THE MARKETING POWER OF BOLD STORYTELLING

TENSION BEFORE RESOLUTION

SHOW THE PROBLEM BEFORE THE SOLUTION
SHOW ORDINARY BEFORE EXTRAORDINARY
NO TENSION = NO STORY

PERFECT BRANDS ARE BORING BRANDS



RHODE ISLAND XMAS 
TUNNEL video



THE MARKETING POWER OF BOLD STORYTELLING

A MEANINGFUL OUTCOME

THEY FEEL MORE CONFIDENT
MORE CURIOUS
MORE ALIVE

TRANSFORMATION BEATS TRANSACTION!!! 

WHAT CHANGES AFTER ENGAGING WITH YOUR BRAND?



LOST FOREST zipline VIDEO



DEN GARGOYLE VIDEO



THE MARKETING POWER OF BOLD STORYTELLING

Patagonia: 
Real stories of adventure, activism and saving the planet.
 
AirBnB: 
Stories of community and belonging, not just lodging.

Dove: 
Stories of real beauty and real women that challenged cultural norms.

GREAT BRANDS DON’T JUST SELL.
THEY TELL STORIES THAT BUILD CONNECTIONS.



THE MARKETING POWER OF BOLD STORYTELLING

SIMPLE+AUTHENTIC+REPEATABLE
YOU DON’T NEED: BIG BUDGETS & FANCY PRODUCTION

YOU  NEED STORIES THAT ARE:



HAVE CHANGED
THE PLATFORMS

THE STORY HASN’T
YOU STILL NEED A HOOK, A JOURNEY AND A PAYOFF.





BABY SHOES FOR SALE. NEVER WORN.

HEMINGWAY’S 6 WORD STORY:



THE MARKETING POWER OF BOLD STORYTELLING

2026 IS THE YEAR 
STORYTELLING BECOMES 
A CMO’S MOST PROFITABLE 
SKILL.

STORIES ACTIVATE EMOTION + MEMORY

-FORBES



ELEMENTS OF A GREAT BRAND STORY:

HOW TO PUT THEM TO WORK
(SOME COST-EFFECTIVE STORYTELLING TACTICS)



THE MARKETING POWER OF BOLD STORYTELLING

FOUNDER & TEAM STORIES
STORYTELLING TACTICS 1:

+ WHY YOU STARTED YOUR BUSINESS
+ WHAT ALMOST BROKE YOU
+ WHAT STILL EXCITES YOU
+ WHAT FAMILY TRADITIONS YOU INCORPORATE



LITEHOUSE FIELD video



THE MARKETING POWER OF BOLD STORYTELLING



THE MARKETING POWER OF BOLD STORYTELLING

CUSTOMER-AS-HERO STORIES
STORYTELLING TACTICS 2:

+ TURN TESTIMONIALS INTO STORIES
+ INSPIRE/ASK CUSTOMERS TO CREATE (UGC)
+ CREATE A CUSTOMER AMBASSADOR PROGRAM



THE FUTURE OF CREATIVE

Flexibility
The ability to approach a 
problem from multiple angles.

02.



THE FUTURE OF CREATIVE

Flexibility
The ability to approach a 
problem from multiple angles.

02.



THE FUTURE OF CREATIVE

Flexibility
The ability to approach a 
problem from multiple angles.

02.



THE MARKETING POWER OF BOLD STORYTELLING

ONE CORE STORY, 
MANY EXPRESSIONS

STORYTELLING TACTICS 3:

+ BUILD ONE STRONG NARRATIVE, THEN FLEX IT
+ WEBSITE
+SOCIAL
+ MERCH
+ EVENT BOOTH
+ EMAIL SIGNATURES



THE BEST STORIES EVOLVE. BUT THE VOICE STAYS TRUE.



STORY OF A STATE video



ROUNDUP VIDEO



THE MARKETING POWER OF BOLD STORYTELLING

PLAYING IT SAFE IS THE RISKIEST 
MOVE YOU CAN MAKE IN A 
COMPETITIVE MARKET PLACE.

+ SAFE BLENDS IN
+ BOLD STANDS OUT
+ BOLD STORIES CREATE LOYALTY AND CONVERSATION 

FEW BRANDS CAN AFFORD TO BE IGNORED!



THE MARKETING POWER OF BOLD STORYTELLING

MARKETING ISN’T ABOUT 
CONVINCING PEOPLE TO BUY. 
IT’S ABOUT MAKING THEM FEEL 
SOMETHING ENOUGH TO 
WANT TO BUY. 

FINAL THOUGHT:

THAT’S THE POWER OF BOLD STORYTELLING



WHAT’S YOUR STORY?
THANK YOU!



QUESTIONS



THE MARKETING POWER OF BOLD STORYTELLING

THE ONE THING
TO REMEMBER:



THE MARKETING POWER OF BOLD STORYTELLING

MODERN TRAVELERS 
ARE SEEKING: 

PEOPLE DON’T BUY PLACES. THEY BUY MEANING, STORIES, CONNECTION AND WONDER.

MEANING OVER MILEAGE
CONNECTION OVER CONSUMPTION
TRANSFORMATION OVER TRANSACTION







The modern traveler is fleeing the
‘Transactional trip’ 



The new luxury is 
"time, space, and authenticity.”

THE DEMAND: ANTI-LUXURY



The true value of a trip isn't the 
experience you have; it's the 

feeling you keep.

THE INSIGHT:



THE 2026 
TRAVELER HAS 
CHANGED
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